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Text..: Currently, is there someone of the same gender as you that you regularly talk to about your daily life struggles and who helps hold you accountable?

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

Q11

yes

no

not sure

                                    

 
498

 
26

5.2%
 

128
25.7%

 
205

41.2%
 

94
18.9%

 
39

7.8%
 

154
30.9%

 
344

69.1%
 

359
72.1%

 
137

27.5%
 

96
19.3%

 
171

34.3%
 

52
10.4%

 
119

23.9%
 

71
14.3%

 
24

4.8%
 

251
50.4%

 
137

27.5%

 
516

 
21

4.0%
 

124
24.1%

 
240

46.6%
 

90
17.4%

 
35

6.8%
 

145
28.2%

 
370

71.8%
 

387
75.0%

 
128

24.7%
 

92
17.9%

 
154

29.8%
 

44
8.5%

 
110

21.3%
 

53
10.3%

 
19

3.7%
 

304
58.9%

 
128

24.7%

                                    

 
201
39.1%

 

7
3.7%
35.3%
-----

 

45
22.3%
36.2%
-----

 

98
48.7%
40.8%
-----

 

34
16.9%
38.0%
-----

 

14
7.0%
39.7%
-----

 

52
26.0%
36.1%
--

 

149
74.0%
40.2%
--

 

151
74.9%
39.0%
--

 

49
24.5%
38.7%
--

 

35
17.3%
37.7%
----

 

71
35.5%
46.5%
----

 

19
9.6%
43.9%
----

 

52
25.9%
47.5%
----

 

31
15.3%
57.8%
--CD

 

9
4.5%
46.9%
----

 

104
51.5%
34.2%
A---

 

49
24.5%
38.7%
A---

 
287
55.7%

 

13
4.7%
64.7%
-----

 

66
23.1%
53.4%
-----

 

132
45.9%
54.8%
-----

 

52
18.1%
57.8%
-----

 

21
7.4%
60.3%
-----

 

80
27.8%
55.0%
--

 

207
72.2%
55.9%
--

 

212
74.1%
54.9%
--

 

74
25.9%
58.4%
--

 

55
19.3%
60.0%
----

 

81
28.2%
52.7%
----

 

25
8.6%
56.1%
----

 

56
19.7%
51.4%
----

 

22
7.8%
42.2%
--Cd

 

10
3.4%
50.2%
----

 

177
61.6%
58.3%
A---

 

74
25.9%
58.4%
a---

 
27
5.3%

 

-
-
-
-----

 

13
47.5%
10.4%
--C-e

 

11
38.6%
4.4%
-B---

 

4
13.9%
4.2%
-----

 

-
-
-

-b---

 

13
47.5%
8.9%
-B

 

14
52.5%
3.9%
A-

 

23
86.1%
6.1%
--

 

4
13.9%
3.0%
--

 

2
7.6%
2.3%
----

 

1
4.5%
0.8%
----

 

-
-
-
----

 

1
4.5%
1.1%
----

 

-
-
-
--c-

 

1
2.1%
3.0%
----

 

23
84.0%
7.6%
a---

 

4
13.9%
3.0%
----
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Text..: Growing up, what was your primary source of information about sex?  

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

Q12

television

parents

friends

siblings

pornographic images or
videos

sex eduction at school

not sure

other (specify)

                                    

 
500

 
26

5.2%
 

129
25.8%

 
206

41.2%
 

94
18.8%

 
39

7.8%
 

155
31.0%

 
345

69.0%
 

361
72.2%

 
137

27.4%
 

96
19.2%

 
171

34.2%
 

52
10.4%

 
119

23.8%
 

71
14.2%

 
24

4.8%
 

252
50.4%

 
137

27.4%

 
518

 
21

4.0%
 

126
24.3%

 
241

46.5%
 

90
17.3%

 
35

6.8%
 

147
28.3%

 
371

71.7%
 

389
75.1%

 
128

24.6%
 

92
17.8%

 
154

29.7%
 

44
8.5%

 
110

21.2%
 

53
10.3%

 
19

3.7%
 

305
58.9%

 
128

24.6%

                                    

 
57

11.0%
 

1
2.5%
7.0%
-----

 

9
16.7%
7.5%
-----

 

31
54.9%
13.0%
-----

 

10
17.5%
11.1%
-----

 

3
6.0%
9.7%
-----

 

11
19.2%
7.4%
--

 

46
80.8%
12.4%
--

 

42
74.5%
10.9%
--

 

14
24.5%
10.9%
--

 

6
9.8%
6.0%
---d

 

19
33.2%
12.3%
----

 

3
4.6%
6.0%
----

 

16
28.6%
14.8%
a---

 

3
4.9%
5.2%
----

 

3
4.9%
14.4%
----

 

35
62.0%
11.5%
----

 

14
24.5%
10.9%
----

 
76

14.7%
 

3
4.5%
16.2%
-----

 

25
33.2%
20.0%
--c-E

 

30
39.9%
12.6%
-b---

 

14
18.7%
15.8%
-----

 

1
1.8%
3.9%
-B---

 

29
37.7%
19.5%
-b

 

47
62.3%
12.8%
a-

 

60
78.7%
15.4%
--

 

16
21.3%
12.7%
--

 

20
26.0%
21.4%
----

 

23
30.9%
15.3%
----

 

8
10.7%
18.6%
----

 

15
20.1%
13.9%
----

 

15
20.0%
28.5%
--CD

 

4
4.8%
19.1%
----

 

39
51.1%
12.7%
A---

 

16
21.3%
12.7%
A---

 
201
38.8%

 

12
5.8%
55.4%
-B---

 

38
18.8%
30.0%
A-C--

 

103
51.2%
42.7%
-B---

 

34
16.9%
37.8%
-----

 

14
6.9%
39.3%
-----

 

49
24.6%
33.6%
--

 

151
75.4%
40.8%
--

 

152
75.8%
39.1%
--

 

48
23.8%
37.5%
--

 

34
16.8%
36.6%
--c-

 

68
34.0%
44.4%
----

 

23
11.7%
53.5%
a---

 

45
22.3%
40.7%
----

 

22
10.9%
41.0%
----

 

6
2.8%
28.7%
----

 

121
60.1%
39.5%
----

 

48
23.8%
37.5%
----

 
6

1.2%
 

-
-
-
-----

 

4
66.6%
3.4%
-----

 

1
22.8%
0.6%
-----

 

-
-
-
-----

 

1
10.7%
1.9%
-----

 

4
66.6%
2.9%
-b

 

2
33.4%
0.6%
a-

 

6
89.3%
1.5%
--

 

1
10.7%
0.5%
--

 

2
36.6%
2.5%
----

 

3
42.9%
1.8%
----

 

1
8.9%
1.3%
----

 

2
33.9%
2.0%
----

 

-
-
-
----

 

-
-
-
----

 

6
89.3%
1.9%
----

 

1
10.7%
0.5%
----

 
76

14.6%
 

1
0.8%
2.7%
-b--e

 

27
35.9%
21.6%
a-C--

 

27
35.6%
11.2%
-B--e

 

13
16.6%
14.0%
-----

 

8
11.1%
23.7%
a-c--

 

28
36.7%
18.9%
--

 

48
63.3%
12.9%
--

 

55
72.3%
14.1%
--

 

21
27.7%
16.4%
--

 

13
17.3%
14.2%
----

 

18
24.1%
11.9%
----

 

3
3.7%
6.4%
----

 

15
20.4%
14.1%
----

 

5
6.3%
9.0%
----

 

3
3.5%
13.6%
----

 

47
62.5%
15.5%
----

 

21
27.7%
16.4%
----

 
35
6.8%

 

1
3.8%
6.3%
-----

 

8
24.0%
6.7%
-----

 

15
43.9%
6.4%
-----

 

6
18.1%
7.1%
-----

 

2
5.9%
5.9%
-----

 

10
27.8%
6.6%
--

 

25
72.2%
6.8%
--

 

25
72.2%
6.5%
--

 

10
27.8%
7.6%
--

 

3
9.6%
3.6%
----

 

12
34.3%
7.8%
----

 

5
13.8%
11.0%
----

 

7
20.5%
6.5%
----

 

4
11.8%
7.8%
----

 

1
3.5%
6.4%
----

 

17
48.8%
5.6%
----

 

10
27.8%
7.6%
----

 
49
9.5%

 

3
5.2%
12.3%
-----

 

10
20.6%
8.1%
-----

 

24
48.6%
9.9%
-----

 

8
15.8%
8.7%
-----

 

5
9.8%
13.7%
-----

 

13
25.8%
8.7%
--

 

37
74.2%
9.9%
--

 

37
74.4%
9.4%
--

 

13
25.6%
9.9%
--

 

11
22.0%
11.8%
-b--

 

7
14.8%
4.8%
a---

 

1
2.8%
3.1%
----

 

6
12.0%
5.4%
----

 

5
9.1%
8.5%
----

 

3
5.7%
14.6%
----

 

29
58.3%
9.4%
----

 

13
25.6%
9.9%
----

 
18
3.5%

 

-
-
-
-----

 

3
18.8%
2.7%
-----

 

9
49.4%
3.7%
-----

 

5
28.0%
5.6%
-----

 

1
3.8%
1.9%
-----

 

3
18.8%
2.3%
--

 

15
81.2%
3.9%
--

 

12
68.2%
3.2%
--

 

6
31.8%
4.5%
--

 

4
19.8%
3.9%
----

 

3
15.6%
1.8%
----

 

-
-
-
----

 

3
15.6%
2.6%
----

 

-
-
-
----

 

1
3.5%
3.3%
----

 

12
64.7%
3.8%
----

 

6
31.8%
4.5%
----



  Proven Men | National U.S. Adult Survey
 

Proven Men | National U.S. Adult Survey
 

Page:3

  Research Conducted by Barna Group | Ventura, CA 93003 | April 16-23, 2014

Text..: When growing up, did you feel comfortable going to your parents with questions about sex? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

Q14

very comfortable

somewhat comfortable

not very comfortable

not at all confortable

                                    

 
500

 
26

5.2%
 

129
25.8%

 
206

41.2%
 

94
18.8%

 
39

7.8%
 

155
31.0%

 
345

69.0%
 

361
72.2%

 
137

27.4%
 

96
19.2%

 
171

34.2%
 

52
10.4%

 
119

23.8%
 

71
14.2%

 
24

4.8%
 

252
50.4%

 
137

27.4%

 
518

 
21

4.0%
 

126
24.3%

 
241

46.5%
 

90
17.3%

 
35

6.8%
 

147
28.3%

 
371

71.7%
 

389
75.1%

 
128

24.6%
 

92
17.8%

 
154

29.7%
 

44
8.5%

 
110

21.2%
 

53
10.3%

 
19

3.7%
 

305
58.9%

 
128

24.6%

                                    

 
65

12.5%
 

3
5.2%
16.0%
-----

 

10
15.6%
8.0%
--C--

 

42
65.2%
17.5%
-B-De

 

7
11.1%
8.0%
--C--

 

1
2.1%
3.9%
--c--

 

13
20.7%
9.2%
--

 

51
79.3%
13.8%
--

 

54
84.1%
14.0%
-b

 

10
15.1%
7.6%
a-

 

11
16.6%
11.6%
---d

 

28
42.8%
18.0%
----

 

4
5.7%
8.3%
---d

 

24
37.1%
21.9%
a-c-

 

11
17.2%
20.9%
---D

 

3
5.3%
17.7%
----

 

38
58.1%
12.3%
----

 

10
15.1%
7.6%
A---

 
150
28.9%

 

3
1.8%
13.1%
--c--

 

34
22.5%
26.8%
-----

 

82
55.0%
34.2%
a---E

 

25
16.5%
27.5%
----e

 

4
2.8%
11.7%
--Cd-

 

36
24.3%
24.8%
--

 

113
75.7%
30.5%
--

 

120
80.3%
30.9%
--

 

30
19.7%
23.1%
--

 

26
17.3%
28.0%
----

 

35
23.4%
22.8%
----

 

11
7.7%
26.1%
----

 

24
15.7%
21.5%
----

 

15
10.1%
28.5%
----

 

3
2.3%
18.0%
----

 

99
66.0%
32.4%
---d

 

30
19.7%
23.1%
--c-

 
127
24.5%

 

7
5.2%
31.5%
-----

 

30
23.3%
23.5%
----E

 

50
39.5%
20.8%
----E

 

25
20.0%
28.3%
-----

 

15
12.0%
43.0%
-BC--

 

36
28.5%
24.6%
--

 

91
71.5%
24.4%
--

 

86
68.0%
22.2%
-B

 

41
32.0%
31.8%
A-

 

28
22.3%
30.6%
----

 

41
32.3%
26.7%
----

 

13
9.9%
28.6%
----

 

28
22.4%
25.9%
----

 

14
11.0%
26.3%
----

 

7
5.4%
35.4%
----

 

63
49.6%
20.6%
---D

 

41
32.0%
31.8%
--C-

 
177
34.1%

 

8
4.6%
39.3%
-----

 

53
29.8%
41.7%
--C--

 

66
37.6%
27.6%
-B---

 

32
18.4%
36.2%
-----

 

15
8.3%
41.4%
-----

 

61
34.4%
41.4%
-B

 

116
65.6%
31.2%
A-

 

128
72.6%
32.9%
--

 

48
27.0%
37.4%
--

 

27
15.6%
29.8%
----

 

50
28.3%
32.5%
----

 

16
9.2%
36.9%
----

 

34
19.1%
30.8%
----

 

13
7.3%
24.3%
----

 

6
3.2%
29.0%
----

 

106
59.9%
34.7%
----

 

48
27.0%
37.4%
----
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Text..: Thinking back to when you were growing up, before you became an adult, how close was your relationship with your father? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

Q15

very close

somewhat close

not too close

not at all close

don't know

                                    

 
497

 
26

5.2%
 

129
26.0%

 
204

41.0%
 

93
18.7%

 
39

7.8%
 

155
31.2%

 
342

68.8%
 

359
72.2%

 
136

27.4%
 

96
19.3%

 
170

34.2%
 

52
10.5%

 
118

23.7%
 

70
14.1%

 
24

4.8%
 

251
50.5%

 
136

27.4%

 
516

 
21

4.0%
 

126
24.4%

 
240

46.5%
 

89
17.3%

 
35

6.8%
 

147
28.5%

 
369

71.5%
 

388
75.2%

 
127

24.6%
 

92
17.9%

 
153

29.7%
 

44
8.5%

 
109

21.2%
 

53
10.2%

 
19

3.7%
 

304
59.0%

 
127

24.6%

                                    

 
86

16.6%
 

8
9.5%
39.2%
-bCDE

 

23
27.0%
18.4%
a---e

 

42
49.4%
17.7%
A---e

 

10
11.7%
11.3%
A----

 

1
1.6%
3.9%
Abc--

 

31
36.5%
21.3%
-b

 

54
63.5%
14.7%
a-

 

73
85.3%
18.9%
-B

 

12
14.1%
9.5%
A-

 

19
21.8%
20.3%
----

 

32
36.7%
20.6%
----

 

6
7.0%
13.6%
----

 

26
29.8%
23.4%
----

 

20
23.9%
39.0%
--CD

 

7
8.2%
36.6%
--CD

 

43
50.5%
14.2%
AB--

 

12
14.1%
9.5%
AB--

 
154
29.9%

 

5
3.1%
22.6%
-----

 

49
31.8%
38.9%
--cD-

 

68
44.3%
28.4%
-b-d-

 

16
10.6%
18.4%
-Bc-E

 

14
9.3%
40.5%
---D-

 

54
34.9%
36.6%
-B

 

100
65.1%
27.2%
A-

 

122
79.3%
31.5%
--

 

32
20.7%
25.2%
--

 

31
20.3%
33.9%
----

 

56
36.3%
36.6%
----

 

20
12.9%
45.2%
----

 

36
23.4%
33.1%
----

 

14
9.3%
27.2%
----

 

5
3.0%
24.0%
----

 

100
64.7%
32.7%
----

 

32
20.7%
25.2%
----

 
154
29.9%

 

4
2.7%
19.7%
-----

 

21
13.7%
16.8%
--CDE

 

78
50.7%
32.7%
-B---

 

35
22.9%
39.7%
-B---

 

14
9.0%
39.3%
-B---

 

25
16.4%
17.2%
-B

 

129
83.6%
35.0%
A-

 

104
67.7%
27.0%
-B

 

50
32.3%
39.3%
A-

 

27
17.3%
28.9%
---d

 

30
19.4%
19.6%
----

 

10
6.7%
23.7%
----

 

20
12.7%
17.9%
a---

 

8
5.3%
15.7%
--cD

 

3
2.2%
17.3%
----

 

89
57.5%
29.2%
a--d

 

50
32.3%
39.3%
A-c-

 
107
20.7%

 

4
3.6%
18.5%
-----

 

21
20.0%
17.0%
---d-

 

49
45.5%
20.3%
-----

 

26
24.1%
28.9%
-b---

 

6
5.4%
16.3%
-----

 

25
23.6%
17.2%
--

 

82
76.4%
22.1%
--

 

75
69.8%
19.2%
--

 

31
29.5%
24.8%
--

 

14
12.6%
14.6%
----

 

33
31.3%
21.9%
----

 

7
6.4%
15.6%
----

 

27
24.9%
24.4%
----

 

10
8.9%
18.1%
----

 

2
2.0%
11.3%
----

 

61
57.5%
20.2%
----

 

31
29.5%
24.8%
----

 
15
2.9%

 

-
-
-
-----

 

11
75.2%
8.9%
--Cd-

 

2
14.7%
0.9%
-B---

 

2
10.1%
1.7%
-b---

 

-
-
-
-----

 

11
75.2%
7.6%
-B

 

4
24.8%
1.0%
A-

 

13
89.9%
3.5%
--

 

2
10.1%
1.2%
--

 

2
14.0%
2.3%
----

 

2
14.3%
1.4%
----

 

1
5.5%
1.9%
----

 

1
8.8%
1.2%
----

 

-
-
-
----

 

2
14.0%
10.9%
---d

 

11
75.9%
3.7%
----

 

2
10.1%
1.2%
-b--
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Text..: Do you currently have an Internet filter installed on your cell phone or computer which blocks pornography? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

Q18

yes, on both my cell phone
and computer

yes, only on my computer

yes, only on my cell phone

no

                                    

 
499

 
26

5.2%
 

129
25.9%

 
205

41.1%
 

94
18.8%

 
39

7.8%
 

155
31.1%

 
344

68.9%
 

360
72.1%

 
137

27.5%
 

95
19.0%

 
171

34.3%
 

52
10.4%

 
119

23.8%
 

71
14.2%

 
24

4.8%
 

251
50.3%

 
137

27.5%

 
517

 
21

4.0%
 

126
24.4%

 
240

46.5%
 

90
17.4%

 
35

6.8%
 

147
28.4%

 
370

71.6%
 

388
75.1%

 
128

24.7%
 

92
17.7%

 
154

29.7%
 

44
8.5%

 
110

21.2%
 

53
10.3%

 
19

3.7%
 

304
58.9%

 
128

24.7%

                                    

 
56

10.8%
 

2
3.5%
9.5%
-----

 

19
33.5%
14.8%
---De

 

31
55.3%
12.9%
---De

 

4
6.6%
4.1%
-BC--

 

1
1.0%
1.6%
-bc--

 

21
37.0%
14.1%
--

 

35
63.0%
9.5%
--

 

50
90.2%
13.0%
-B

 

5
9.8%
4.3%
A-

 

10
18.5%
11.3%
-b-D

 

32
58.0%
21.1%
a---

 

5
8.3%
10.5%
---d

 

28
49.7%
25.3%
A-c-

 

12
21.1%
22.2%
--CD

 

5
8.9%
25.8%
--cD

 

32
57.4%
10.5%
Ab-d

 

5
9.8%
4.3%
ABc-

 
30
5.9%

 

3
9.4%
13.8%
-----

 

7
23.1%
5.6%
-----

 

13
44.0%
5.6%
-----

 

5
16.7%
5.7%
-----

 

1
4.5%
3.9%
-----

 

10
32.5%
6.8%
--

 

21
67.5%
5.6%
--

 

24
78.8%
6.2%
--

 

6
21.2%
5.1%
--

 

3
11.4%
3.8%
---D

 

15
48.5%
9.6%
----

 

1
2.4%
1.6%
---d

 

14
46.1%
12.8%
A-c-

 

8
27.8%
15.9%
--CD

 

1
4.5%
7.2%
----

 

12
39.3%
3.9%
A---

 

6
21.2%
5.1%
A---

 
3

0.5%
 

1
24.4%
3.2%
-----

 

-
-
-
-----

 

1
54.4%
0.6%
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
24.4%
0.4%
--

 

2
75.6%
0.6%
--

 

2
78.9%
0.5%
--

 

-
-
-
--

 

1
25.2%
0.7%
----

 

1
53.7%
0.9%
----

 

1
29.3%
1.8%
----

 

1
24.4%
0.6%
----

 

1
53.7%
2.7%
--c-

 

1
25.2%
3.5%
----

 

-
-
-
a---

 

-
-
-
----

 
428
82.8%

 

15
3.6%
73.5%
---de

 

100
23.4%
79.6%
---de

 

194
45.4%
81.0%
---de

 

81
18.9%
90.2%
abc--

 

33
7.8%
94.5%
abc--

 

116
27.0%
78.7%
--

 

313
73.0%
84.4%
--

 

312
72.8%
80.3%
-B

 

116
27.0%
90.6%
A-

 

77
18.0%
84.2%
-B-D

 

105
24.5%
68.4%
A-C-

 

38
8.8%
86.0%
-B-D

 

67
15.7%
61.3%
A-C-

 

32
7.4%
59.2%
--CD

 

12
2.9%
63.5%
--CD

 

260
60.8%
85.5%
AB--

 

116
27.0%
90.6%
AB--
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Text..: Have you erased your Internet browsing history in the last 30 days because you know it will show that you looked at pornography or sexually explicit content?

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

Q19

yes

no

                                    

 
498

 
26

5.2%
 

129
25.9%

 
205

41.2%
 

93
18.7%

 
39

7.8%
 

155
31.1%

 
343

68.9%
 

360
72.3%

 
136

27.3%
 

96
19.3%

 
171

34.3%
 

52
10.4%

 
119

23.9%
 

71
14.3%

 
24

4.8%
 

251
50.4%

 
136

27.3%

 
515

 
21

4.0%
 

126
24.5%

 
239

46.5%
 

88
17.2%

 
35

6.9%
 

147
28.5%

 
368

71.5%
 

387
75.2%

 
126

24.5%
 

92
17.9%

 
154

29.8%
 

44
8.5%

 
110

21.3%
 

53
10.3%

 
19

3.7%
 

304
59.0%

 
126

24.5%

                                    

 
131
25.4%

 

3
2.5%
15.5%
-----

 

35
26.5%
27.5%
-----

 

63
48.1%
26.3%
-----

 

22
16.7%
24.8%
-----

 

7
5.2%
19.4%
-----

 

38
29.0%
25.8%
--

 

93
71.0%
25.3%
--

 

100
76.2%
25.8%
--

 

31
23.3%
24.2%
--

 

22
17.2%
24.4%
----

 

44
33.8%
28.8%
----

 

8
5.8%
17.2%
---d

 

37
28.0%
33.4%
--c-

 

14
10.9%
26.8%
----

 

5
4.1%
28.0%
----

 

77
59.0%
25.5%
----

 

31
23.3%
24.2%
----

 
384
74.6%

 

18
4.6%
84.5%
-----

 

91
23.8%
72.5%
-----

 

176
46.0%
73.7%
-----

 

66
17.3%
75.2%
-----

 

28
7.4%
80.6%
-----

 

109
28.4%
74.2%
--

 

275
71.6%
74.7%
--

 

288
74.9%
74.2%
--

 

96
24.9%
75.8%
--

 

70
18.2%
75.6%
----

 

109
28.5%
71.2%
----

 

36
9.5%
82.8%
---d

 

73
19.0%
66.6%
--c-

 

39
10.2%
73.2%
----

 

14
3.6%
72.0%
----

 

226
58.9%
74.5%
----

 

96
24.9%
75.8%
----
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Text..: Do you have any cell phone applications or computer programs that are designed to provide access to sexually explicit content?

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

Q20

yes

no

                                    

 
498

 
26

5.2%
 

129
25.9%

 
204

41.0%
 

94
18.9%

 
39

7.8%
 

155
31.1%

 
343

68.9%
 

359
72.1%

 
137

27.5%
 

96
19.3%

 
171

34.3%
 

52
10.4%

 
119

23.9%
 

71
14.3%

 
24

4.8%
 

250
50.2%

 
137

27.5%

 
516

 
21

4.0%
 

126
24.4%

 
239

46.3%
 

90
17.4%

 
35

6.8%
 

147
28.5%

 
369

71.5%
 

387
75.0%

 
128

24.7%
 

92
17.9%

 
154

29.8%
 

44
8.5%

 
110

21.3%
 

53
10.3%

 
19

3.7%
 

303
58.8%

 
128

24.7%

                                    

 
84

16.4%
 

-
-
-

--C-e

 

14
16.4%
11.0%
--C--

 

53
62.9%
22.2%
AB-D-

 

10
12.1%
11.3%
--C--

 

7
8.0%
19.1%
a----

 

14
16.4%
9.4%
-B

 

71
83.6%
19.1%
A-

 

66
77.9%
17.0%
--

 

18
21.5%
14.2%
--

 

17
20.6%
18.8%
----

 

35
42.0%
23.1%
----

 

7
7.9%
15.2%
----

 

29
34.1%
26.2%
----

 

10
11.3%
17.9%
----

 

4
4.3%
18.7%
----

 

50
59.7%
16.6%
----

 

18
21.5%
14.2%
----

 
431
83.6%

 

21
4.8%
100.0%
--C-e

 

112
26.0%
89.0%
--C--

 

186
43.1%
77.8%
AB-D-

 

80
18.5%
88.7%
--C--

 

29
6.6%
80.9%
a----

 

133
30.8%
90.6%
-B

 

298
69.2%
80.9%
A-

 

321
74.5%
83.0%
--

 

109
25.4%
85.8%
--

 

75
17.4%
81.2%
----

 

118
27.4%
76.9%
----

 

37
8.6%
84.8%
----

 

81
18.8%
73.8%
----

 

44
10.1%
82.1%
----

 

16
3.6%
81.3%
----

 

253
58.6%
83.4%
----

 

109
25.4%
85.8%
----
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Text..: Do you find yourself having sexual fantasies often? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

Q21

yes

no

                                    

 
499

 
26

5.2%
 

128
25.7%

 
206

41.3%
 

94
18.8%

 
39

7.8%
 

154
30.9%

 
345

69.1%
 

360
72.1%

 
137

27.5%
 

96
19.2%

 
170

34.1%
 

52
10.4%

 
118

23.6%
 

71
14.2%

 
24

4.8%
 

251
50.3%

 
137

27.5%

 
517

 
21

4.0%
 

125
24.2%

 
241

46.6%
 

90
17.4%

 
35

6.8%
 

146
28.2%

 
371

71.8%
 

388
75.1%

 
128

24.7%
 

92
17.8%

 
153

29.6%
 

44
8.5%

 
109

21.1%
 

53
10.3%

 
19

3.7%
 

304
58.9%

 
128

24.7%

                                    

 
274
53.1%

 

10
3.7%
49.3%
-----

 

66
24.0%
52.7%
-----

 

130
47.4%
54.0%
-----

 

46
16.8%
51.2%
-----

 

19
7.1%
54.9%
-----

 

76
27.8%
52.2%
--

 

198
72.2%
53.4%
--

 

207
75.6%
53.4%
--

 

67
24.2%
52.2%
--

 

47
17.2%
51.3%
----

 

75
27.2%
48.9%
----

 

23
8.3%
51.8%
----

 

52
19.0%
47.7%
----

 

23
8.5%
44.1%
----

 

11
4.0%
56.6%
----

 

167
60.9%
54.9%
----

 

67
24.2%
52.2%
----

 
243
46.9%

 

11
4.4%
50.7%
-----

 

59
24.4%
47.3%
-----

 

111
45.7%
46.0%
-----

 

44
18.0%
48.8%
-----

 

16
6.6%
45.1%
-----

 

70
28.8%
47.8%
--

 

173
71.2%
46.6%
--

 

181
74.6%
46.6%
--

 

61
25.1%
47.8%
--

 

45
18.5%
48.7%
----

 

78
32.2%
51.1%
----

 

21
8.7%
48.2%
----

 

57
23.5%
52.3%
----

 

30
12.3%
55.9%
----

 

8
3.4%
43.4%
----

 

137
56.6%
45.1%
----

 

61
25.1%
47.8%
----



  Proven Men | National U.S. Adult Survey
 

Proven Men | National U.S. Adult Survey
 

Page:9

  Research Conducted by Barna Group | Ventura, CA 93003 | April 16-23, 2014

Text..: Would you say that any of your sexual fantasies are unwanted, or are you comfortable with them? (% among those who say they have sexual fantasies often)

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

Q22

some of the are unwanted

I am comfortable with them

not sure

                                    

 
272

 
14

5.1%
 

61
22.4%

 
116

42.6%
 

54
19.9%

 
23

8.5%
 

75
27.6%

 
197

72.4%
 

192
70.6%

 
79

29.0%
 

54
19.9%

 
86

31.6%
 

30
11.0%

 
56

20.6%
 

32
11.8%

 
14

5.1%
 

138
50.7%

 
79

29.0%

 
274

 
10

3.8%
 

66
24.1%

 
130

47.5%
 

45
16.5%

 
19

7.1%
 

76
27.9%

 
198

72.1%
 

207
75.7%

 
66

24.1%
 

47
17.3%

 
75

27.3%
 

23
8.3%

 
52

19.0%
 

23
8.6%

 
11

4.0%
 

167
61.1%

 
66

24.1%

                                    

 
46

16.9%
 

2
4.4%
19.9%
-----

 

18
39.2%
27.5%
--C-e

 

18
39.9%
14.2%
-B---

 

6
12.5%
12.8%
-----

 

1
2.6%
6.2%
-b---

 

20
43.6%
26.5%
-B

 

26
56.4%
13.2%
A-

 

39
84.9%
19.0%
--

 

7
15.1%
10.6%
--

 

6
12.6%
12.4%
-b-d

 

21
44.8%
27.8%
a---

 

5
10.9%
22.3%
----

 

16
33.9%
30.2%
a---

 

6
11.9%
23.6%
----

 

2
4.2%
17.9%
----

 

30
64.4%
17.8%
----

 

7
15.1%
10.6%
----

 
219
79.8%

 

7
3.1%
66.3%
-----

 

46
20.8%
69.0%
--C--

 

109
50.0%
84.1%
-B---

 

38
17.4%
83.9%
-----

 

17
8.0%
90.3%
-----

 

52
23.9%
68.6%
-B

 

166
76.1%
84.2%
A-

 

161
73.8%
77.8%
--

 

57
25.9%
86.1%
--

 

41
19.0%
87.6%
-B-D

 

49
22.6%
66.1%
A---

 

17
7.7%
74.2%
----

 

33
14.9%
62.6%
A---

 

14
6.5%
60.4%
--CD

 

9
4.1%
82.1%
----

 

135
61.9%
80.9%
A---

 

57
25.9%
86.1%
A---

 
9

3.2%
 

1
16.0%
13.8%
-----

 

2
26.3%
3.5%
-----

 

2
24.4%
1.7%
-----

 

1
16.7%
3.3%
-----

 

1
7.7%
3.5%
-----

 

4
42.3%
4.9%
--

 

5
57.7%
2.6%
--

 

7
75.6%
3.2%
--

 

2
24.4%
3.3%
--

 

-
-
-
----

 

5
51.2%
6.1%
----

 

1
8.9%
3.5%
----

 

4
42.3%
7.2%
----

 

4
42.3%
16.0%
--C-

 

-
-
-
----

 

2
24.4%
1.3%
A---

 

2
24.4%
3.3%
----
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Text..: How often do you look at either a pornographic image or video? (% among those who gave a specific age when they first viewed pornography)

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

Q23

several times a day

at least once daily

several times a week

several times a month

at least once a month

a few times per year

less often

                                    

 
476

 
25

5.3%
 

121
25.4%

 
201

42.2%
 

85
17.9%

 
38

8.0%
 

146
30.7%

 
330

69.3%
 

347
72.9%

 
127

26.7%
 

92
19.3%

 
165

34.7%
 

52
10.9%

 
113

23.7%
 

67
14.1%

 
23

4.8%
 

243
51.1%

 
127

26.7%

 
497

 
20

4.1%
 

119
23.9%

 
236

47.6%
 

82
16.5%

 
35

7.0%
 

139
27.9%

 
358

72.1%
 

376
75.7%

 
119

24.0%
 

88
17.8%

 
150

30.1%
 

44
8.8%

 
106

21.3%
 

51
10.2%

 
19

3.7%
 

296
59.6%

 
119

24.0%

                                    

 
31
6.3%

 

-
-
-
-----

 

4
11.3%
3.0%
--C--

 

23
73.1%
9.7%
-B---

 

3
11.1%
4.2%
-----

 

1
2.3%
2.1%
-----

 

4
11.3%
2.6%
-b

 

28
88.7%
7.7%
a-

 

27
86.6%
7.2%
--

 

4
13.4%
3.5%
--

 

7
21.0%
7.4%
----

 

14
45.9%
9.6%
----

 

1
4.5%
3.2%
----

 

13
41.4%
12.2%
----

 

1
4.6%
2.9%
----

 

3
8.9%
14.9%
----

 

21
68.4%
7.2%
----

 

4
13.4%
3.5%
----

 
57

11.5%
 

1
1.4%
3.9%
-----

 

15
26.1%
12.6%
-----

 

28
49.1%
11.9%
-----

 

6
11.0%
7.7%
-----

 

6
11.1%
18.3%
-----

 

16
27.5%
11.3%
--

 

42
72.5%
11.6%
--

 

45
77.9%
11.8%
--

 

13
22.1%
10.6%
--

 

6
9.8%
6.4%
----

 

10
18.0%
6.9%
----

 

1
2.6%
3.4%
----

 

9
15.4%
8.3%
----

 

3
4.7%
5.3%
----

 

1
2.2%
6.7%
----

 

39
68.5%
13.2%
----

 

13
22.1%
10.6%
----

 
106
21.4%

 

1
1.3%
6.7%
----E

 

15
14.6%
13.1%
--CDE

 

54
50.8%
22.8%
-B--e

 

21
19.8%
25.7%
-B---

 

14
13.0%
39.9%
ABc--

 

17
15.8%
12.1%
-B

 

89
84.2%
25.0%
A-

 

69
64.9%
18.3%
-B

 

37
34.6%
30.8%
A-

 

19
18.1%
21.8%
----

 

33
31.3%
22.2%
----

 

10
9.8%
23.8%
----

 

23
21.5%
21.6%
----

 

10
9.0%
18.9%
----

 

1
1.2%
6.6%
---d

 

57
54.0%
19.4%
---D

 

37
34.6%
30.8%
-bC-

 
77

15.4%
 

5
6.2%
23.6%
-----

 

25
33.2%
21.4%
--C--

 

29
37.3%
12.1%
-B---

 

14
17.8%
16.6%
-----

 

4
5.5%
12.1%
-----

 

30
39.4%
21.8%
-B

 

46
60.6%
12.9%
A-

 

59
76.7%
15.6%
--

 

18
23.3%
14.9%
--

 

16
20.7%
17.9%
----

 

23
30.6%
15.7%
----

 

10
12.6%
22.0%
----

 

14
18.0%
13.0%
----

 

9
11.4%
17.3%
----

 

5
6.5%
27.0%
----

 

44
58.0%
15.0%
----

 

18
23.3%
14.9%
----

 
57

11.5%
 

-
-
-
-----

 

11
19.2%
9.3%
-----

 

34
59.1%
14.3%
-----

 

9
15.9%
11.1%
-----

 

2
3.2%
5.2%
-----

 

11
19.2%
7.9%
--

 

46
80.8%
12.9%
--

 

46
79.7%
12.1%
--

 

11
19.1%
9.2%
--

 

8
13.7%
8.9%
----

 

11
19.5%
7.5%
----

 

4
6.9%
9.1%
----

 

7
12.5%
6.8%
----

 

3
4.8%
5.5%
----

 

3
6.0%
18.7%
----

 

38
66.5%
12.9%
----

 

11
19.1%
9.2%
----

 
54

11.0%
 

2
3.6%
9.8%
-----

 

15
27.1%
12.5%
---D-

 

17
31.1%
7.2%
---D-

 

20
36.9%
24.5%
-BC-E

 

1
1.2%
1.9%
---D-

 

17
30.8%
12.1%
--

 

38
69.2%
10.5%
--

 

33
60.6%
8.8%
-B

 

21
39.4%
18.0%
A-

 

10
17.5%
10.8%
----

 

16
28.8%
10.5%
----

 

3
6.4%
7.9%
----

 

12
22.4%
11.5%
----

 

4
7.4%
8.0%
----

 

1
1.2%
3.6%
----

 

28
50.8%
9.3%
---D

 

21
39.4%
18.0%
--C-

 
114
22.9%

 

11
9.9%
56.0%
-BCDE

 

33
29.3%
28.2%
A--D-

 

52
45.8%
22.1%
A--D-

 

8
7.4%
10.3%
ABC--

 

7
6.3%
20.5%
A----

 

45
39.2%
32.2%
-B

 

69
60.8%
19.3%
A-

 

98
86.4%
26.1%
-B

 

16
13.6%
13.0%
A-

 

24
20.8%
26.8%
----

 

41
36.4%
27.7%
----

 

13
11.8%
30.6%
----

 

28
24.6%
26.5%
----

 

21
18.7%
42.1%
--CD

 

4
3.7%
22.5%
----

 

68
59.5%
22.9%
A--D

 

16
13.6%
13.0%
A-C-
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Text..: When you look at a pornographic image or video, which of the following do you prefer using most?  (% among those who gave a specific age when they first viewed pornography)

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

Q24

cell phone

tablet

computer

magazine

television

something else

                                    

 
474

 
25

5.3%
 

120
25.3%

 
201

42.4%
 

85
17.9%

 
37

7.8%
 

145
30.6%

 
329

69.4%
 

346
73.0%

 
126

26.6%
 

92
19.4%

 
164

34.6%
 

52
11.0%

 
112

23.6%
 

66
13.9%

 
23

4.9%
 

243
51.3%

 
126

26.6%

 
495

 
20

4.1%
 

118
23.8%

 
236

47.8%
 

82
16.6%

 
33

6.7%
 

138
27.9%

 
357

72.1%
 

376
75.9%

 
118

23.8%
 

88
17.9%

 
149

30.1%
 

44
8.9%

 
105

21.2%
 

50
10.1%

 
19

3.7%
 

296
59.8%

 
118

23.8%

                                    

 
39
7.9%

 

1
2.0%
3.9%
-----

 

2
5.3%
1.7%
--Cde

 

26
66.1%
10.9%
-B---

 

7
17.7%
8.4%
-b---

 

3
8.9%
10.4%
-b---

 

3
7.3%
2.1%
-B

 

36
92.7%
10.1%
A-

 

28
71.8%
7.4%
--

 

11
28.2%
9.3%
--

 

3
7.8%
3.5%
---d

 

14
36.8%
9.6%
----

 

3
7.3%
6.5%
----

 

11
29.5%
10.9%
a---

 

2
5.7%
4.5%
----

 

1
1.8%
3.9%
----

 

25
64.2%
8.4%
----

 

11
28.2%
9.3%
----

 
22
4.5%

 

1
3.0%
3.3%
-----

 

9
39.5%
7.5%
-----

 

11
47.2%
4.5%
-----

 

2
10.4%
2.8%
-----

 

-
-
-
-----

 

9
42.5%
6.9%
--

 

13
57.5%
3.6%
--

 

20
89.6%
5.3%
--

 

2
10.4%
2.0%
--

 

9
40.5%
10.2%
----

 

9
40.4%
6.1%
----

 

4
15.7%
8.0%
----

 

6
24.7%
5.3%
----

 

3
15.2%
6.8%
----

 

3
14.3%
17.3%
--cD

 

13
57.5%
4.3%
-b--

 

2
10.4%
2.0%
-B--

 
315
63.7%

 

7
2.1%
32.5%
-BCDE

 

80
25.5%
68.2%
A----

 

140
44.5%
59.4%
A--De

 

61
19.4%
74.6%
A-C--

 

25
8.1%
76.1%
A-c--

 

87
27.6%
63.0%
--

 

228
72.4%
64.0%
--

 

227
72.0%
60.4%
-B

 

88
27.9%
74.5%
A-

 

50
15.8%
56.5%
----

 

81
25.8%
54.7%
----

 

23
7.4%
53.3%
----

 

58
18.4%
55.3%
----

 

23
7.4%
47.2%
--CD

 

11
3.4%
57.2%
----

 

189
59.8%
63.7%
A--D

 

88
27.9%
74.5%
A-C-

 
32
6.6%

 

1
2.0%
3.3%
-----

 

10
32.0%
8.8%
-----

 

18
54.9%
7.5%
-----

 

3
9.0%
3.5%
-----

 

-
-
-
-----

 

11
34.0%
8.0%
--

 

21
66.0%
6.0%
--

 

29
88.9%
7.7%
--

 

4
11.1%
3.0%
--

 

14
42.2%
15.5%
----

 

12
36.3%
7.9%
----

 

3
8.8%
6.5%
----

 

9
27.5%
8.5%
----

 

1
4.5%
3.0%
----

 

1
1.8%
3.1%
----

 

26
80.5%
8.8%
---d

 

4
11.1%
3.0%
--c-

 
53

10.8%
 

2
3.8%
9.9%
-----

 

11
20.9%
9.5%
-----

 

29
54.5%
12.3%
-----

 

6
10.9%
7.1%
-----

 

2
4.3%
6.8%
-----

 

13
24.7%
9.5%
--

 

40
75.3%
11.3%
--

 

45
83.5%
11.9%
--

 

8
15.2%
6.9%
--

 

8
14.3%
8.6%
----

 

19
35.4%
12.7%
----

 

7
12.4%
15.0%
----

 

12
23.0%
11.7%
----

 

10
19.2%
20.6%
--CD

 

3
5.2%
15.0%
----

 

28
53.2%
9.6%
A---

 

8
15.2%
6.9%
A---

 
32
6.6%

 

10
29.3%
47.1%
-BCDE

 

5
15.4%
4.2%
A----

 

13
39.6%
5.4%
A----

 

3
8.9%
3.5%
A----

 

2
6.8%
6.6%
A----

 

15
44.8%
10.5%
-B

 

18
55.2%
5.0%
A-

 

27
84.4%
7.3%
--

 

5
15.6%
4.3%
--

 

5
15.5%
5.7%
----

 

13
41.2%
9.0%
----

 

5
14.5%
10.7%
----

 

9
26.8%
8.3%
----

 

9
27.4%
17.9%
--CD

 

1
2.0%
3.6%
----

 

15
46.2%
5.1%
A---

 

5
15.6%
4.3%
A---
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Text..: Have you ever thought that perhaps you should view less pornography? (% among those who gave a specific age when they first viewed pornography)

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

Q26

yes

no

not sure

                                    

 
476

 
24

5.0%
 

122
25.6%

 
201

42.2%
 

85
17.9%

 
38

8.0%
 

146
30.7%

 
330

69.3%
 

347
72.9%

 
127

26.7%
 

92
19.3%

 
165

34.7%
 

52
10.9%

 
113

23.7%
 

67
14.1%

 
23

4.8%
 

243
51.1%

 
127

26.7%

 
497

 
20

3.9%
 

119
24.0%

 
236

47.6%
 

82
16.5%

 
35

7.0%
 

139
27.9%

 
358

72.1%
 

376
75.7%

 
119

24.0%
 

88
17.8%

 
150

30.1%
 

44
8.8%

 
106

21.3%
 

51
10.2%

 
19

3.7%
 

296
59.6%

 
119

24.0%

                                    

 
177
35.5%

 

7
4.1%
36.8%
-----

 

63
35.7%
52.9%
--CDE

 

81
46.0%
34.4%
-B-D-

 

15
8.3%
17.8%
-BC--

 

7
3.9%
19.8%
-B---

 

70
39.8%
50.7%
-B

 

106
60.2%
29.7%
A-

 

152
86.1%
40.4%
-B

 

24
13.6%
20.1%
A-

 

29
16.6%
33.2%
---d

 

65
36.6%
43.2%
----

 

16
8.9%
35.9%
----

 

49
27.7%
46.3%
a---

 

28
16.1%
56.1%
--CD

 

9
5.0%
48.1%
---D

 

109
61.8%
36.9%
A--D

 

24
13.6%
20.1%
ABC-

 
279
56.2%

 

12
4.2%
59.8%
-----

 

49
17.6%
41.3%
--CDE

 

136
48.7%
57.5%
-B-D-

 

59
21.1%
71.7%
-BC--

 

23
8.2%
66.0%
-B---

 

61
21.8%
43.9%
-B

 

218
78.2%
61.0%
A-

 

197
70.5%
52.3%
-B

 

82
29.3%
68.5%
A-

 

52
18.7%
59.1%
---d

 

72
25.9%
48.3%
----

 

25
9.1%
57.8%
----

 

47
16.8%
44.4%
a---

 

21
7.5%
41.2%
--cD

 

8
3.0%
44.5%
---d

 

163
58.3%
55.0%
a--D

 

82
29.3%
68.5%
AbC-

 
41
8.3%

 

1
1.6%
3.4%
-----

 

7
16.9%
5.8%
-----

 

19
46.5%
8.1%
-----

 

9
21.1%
10.6%
-----

 

5
12.0%
14.2%
-----

 

8
18.5%
5.5%
--

 

33
81.5%
9.3%
--

 

27
66.9%
7.3%
--

 

14
33.1%
11.4%
--

 

7
16.5%
7.7%
----

 

13
30.8%
8.4%
----

 

3
6.8%
6.4%
----

 

10
23.9%
9.3%
----

 

1
3.3%
2.6%
----

 

1
3.4%
7.4%
----

 

24
58.4%
8.1%
----

 

14
33.1%
11.4%
----
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Text..: Based on your understanding of an “addiction,” have you ever thought you might have an addiction to pornography? (% among those who gave a specific age when they first viewed
pornography and said they should view pornography less)

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

Q27

yes

no

not sure

                                    

 
211

 
12

5.7%
 

66
31.3%

 
88

41.7%
 

28
13.3%

 
13

6.2%
 

78
37.0%

 
133

63.0%
 

166
78.7%

 
45

21.3%
 

40
19.0%

 
86

40.8%
 

22
10.4%

 
64

30.3%
 

40
19.0%

 
13

6.2%
 

105
49.8%

 
45

21.3%

 
218

 
9

3.9%
 

70
32.2%

 
100

46.1%
 

23
10.7%

 
12

5.4%
 

79
36.1%

 
139

63.9%
 

180
82.8%

 
38

17.2%
 

36
16.6%

 
78

35.8%
 

19
8.5%

 
59

27.3%
 

30
14.0%

 
10

4.7%
 

133
61.1%

 
38

17.2%

                                    

 
65

29.9%
 

3
5.1%
38.8%
-----

 

24
36.2%
33.7%
-----

 

31
47.5%
30.8%
-----

 

5
8.0%
22.3%
-----

 

1
2.1%
11.6%
-----

 

27
41.3%
34.2%
--

 

38
58.7%
27.5%
--

 

58
89.0%
32.2%
--

 

7
11.0%
19.2%
--

 

11
17.0%
30.6%
----

 

28
43.2%
36.1%
----

 

5
7.5%
26.2%
----

 

23
35.7%
39.1%
----

 

8
12.4%
26.6%
----

 

4
6.2%
39.1%
----

 

44
66.9%
32.8%
----

 

7
11.0%
19.2%
----

 
125
57.6%

 

5
4.2%
61.2%
-----

 

34
27.1%
48.5%
-----

 

60
47.8%
59.8%
-----

 

16
12.4%
66.9%
-----

 

8
6.7%
71.4%
-----

 

39
31.2%
49.9%
--

 

86
68.8%
62.0%
--

 

100
79.4%
55.3%
--

 

26
20.6%
68.9%
--

 

22
17.7%
61.4%
----

 

42
33.8%
54.3%
----

 

12
9.2%
62.1%
----

 

31
24.6%
51.9%
----

 

18
14.5%
59.9%
----

 

6
4.4%
53.9%
----

 

73
58.2%
54.9%
----

 

26
20.6%
68.9%
----

 
27

12.4%
 

-
-
-
-----

 

12
46.2%
17.8%
-----

 

9
34.7%
9.4%
-----

 

3
9.2%
10.8%
-----

 

2
7.4%
17.0%
-----

 

12
46.2%
15.9%
--

 

15
53.8%
10.5%
--

 

23
83.4%
12.5%
--

 

5
16.6%
12.0%
--

 

3
10.6%
8.0%
----

 

7
27.6%
9.6%
----

 

2
8.0%
11.7%
----

 

5
19.6%
8.9%
----

 

4
15.2%
13.5%
----

 

1
2.7%
7.0%
----

 

16
60.9%
12.4%
----

 

5
16.6%
12.0%
----
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Text..: Have you ever had a sexual encounter - while married - with a person besides your spouse? (among those who are currently married,divorced or separated )

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

Q28

yes

no

not sure

                                    

 
282

 
21

7.4%
 

76
27.0%

 
122

43.3%
 

41
14.5%

 
18

6.4%
 

97
34.4%

 
185

65.6%
 

218
77.3%

 
62

22.0%
 

62
22.0%

 
112

39.7%
 

36
12.8%

 
76

27.0%
 

51
18.1%

 
18

6.4%
 

139
49.3%

 
62

22.0%

 
268

 
17

6.3%
 

63
23.4%

 
128

47.6%
 

43
15.9%

 
15

5.5%
 

80
29.7%

 
189

70.3%
 

208
77.4%

 
59

22.1%
 

62
23.1%

 
90

33.4%
 

31
11.5%

 
59

21.8%
 

38
14.2%

 
14

5.1%
 

148
55.0%

 
59

22.1%

                                    

 
94

34.9%
 

2
2.1%
11.6%
--c--

 

23
24.2%
36.1%
-----

 

47
50.4%
36.9%
a----

 

14
15.4%
33.8%
-----

 

6
6.4%
40.8%
-----

 

25
26.3%
30.9%
--

 

69
73.7%
36.5%
--

 

72
76.9%
34.6%
--

 

21
22.5%
35.5%
--

 

23
24.9%
37.6%
----

 

28
29.6%
31.0%
----

 

12
12.5%
37.7%
----

 

16
17.2%
27.5%
----

 

6
6.8%
16.7%
-BCd

 

7
7.1%
48.9%
A---

 

57
60.6%
38.4%
A---

 

21
22.5%
35.5%
a---

 
173
64.6%

 

15
8.6%
88.4%
--c--

 

40
23.2%
63.9%
-----

 

79
45.7%
62.0%
a----

 

28
16.3%
66.2%
-----

 

9
5.0%
59.2%
-----

 

55
31.8%
69.1%
--

 

118
68.2%
62.7%
--

 

134
77.5%
64.7%
--

 

38
22.1%
64.5%
--

 

38
21.9%
61.1%
----

 

61
35.3%
68.4%
----

 

19
11.1%
62.3%
----

 

42
24.2%
71.6%
----

 

32
18.3%
83.3%
-BCd

 

7
4.0%
51.1%
A---

 

89
51.6%
60.6%
A---

 

38
22.1%
64.5%
a---

 
1

0.5%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
1.1%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.7%
--

 

1
100.0%
0.7%
--

 

-
-
-
--

 

1
59.0%
1.3%
----

 

1
41.0%
0.6%
----

 

-
-
-
----

 

1
41.0%
1.0%
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.9%
----

 

-
-
-
----
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Text..: Thinking back, at what age do you remember seeing your first pornographic image or video, or have you never seen pornography? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

 

1

2

3

4

5

6

7

8

                                    

 
477

 
25

5.2%
 

122
25.6%

 
201

42.1%
 

85
17.8%

 
38

8.0%
 

147
30.8%

 
330

69.2%
 

348
73.0%

 
127

26.6%
 

92
19.3%

 
166

34.8%
 

52
10.9%

 
114

23.9%
 

68
14.3%

 
23

4.8%
 

243
50.9%

 
127

26.6%

 
498

 
20

4.1%
 

119
24.0%

 
236

47.5%
 

82
16.5%

 
35

7.0%
 

139
28.0%

 
358

72.0%
 

377
75.8%

 
119

24.0%
 

88
17.8%

 
150

30.2%
 

44
8.8%

 
106

21.4%
 

51
10.3%

 
19

3.7%
 

296
59.5%

 
119

24.0%

                                    

 
4

0.8%
 

-
-
-
-----

 

-
-
-
-----

 

4
100.0%
1.7%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

4
100.0%
1.1%
--

 

4
100.0%
1.1%
--

 

-
-
-
--

 

1
19.7%
0.9%
----

 

2
37.7%
1.0%
----

 

-
-
-
----

 

2
37.7%
1.4%
----

 

-
-
-
----

 

-
-
-
----

 

4
100.0%
1.4%
----

 

-
-
-
----

 
1

0.3%
 

-
-
-
-----

 

1
44.4%
0.5%
-----

 

1
55.6%
0.3%
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
44.4%
0.5%
--

 

1
55.6%
0.2%
--

 

1
55.6%
0.2%
--

 

1
44.4%
0.5%
--

 

-
-
-
----

 

1
55.6%
0.5%
----

 

-
-
-
----

 

1
55.6%
0.7%
----

 

1
55.6%
1.5%
----

 

-
-
-
----

 

-
-
-
----

 

1
44.4%
0.5%
----

 
3

0.6%
 

-
-
-
-----

 

-
-
-
-----

 

3
100.0%
1.3%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

3
100.0%
0.8%
--

 

3
100.0%
0.8%
--

 

-
-
-
--

 

-
-
-
----

 

3
100.0%
2.0%
----

 

1
22.8%
1.6%
----

 

2
77.2%
2.2%
----

 

1
22.1%
1.3%
----

 

-
-
-
----

 

2
77.9%
0.8%
----

 

-
-
-
----

 
1

0.3%
 

1
100.0%
6.8%
--C--

 

-
-
-
-----

 

-
-
-

A----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
1.0%
--

 

-
-
-
--

 

1
100.0%
0.4%
--

 

-
-
-
--

 

-
-
-
----

 

1
100.0%
0.9%
----

 

-
-
-
----

 

1
100.0%
1.3%
----

 

1
100.0%
2.7%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 
11
2.1%

 

-
-
-
-----

 

-
-
-

--c--

 

9
87.9%
3.9%
-b---

 

1
12.1%
1.6%
-----

 

-
-
-
-----

 

-
-
-
-b

 

11
100.0%
3.0%
a-

 

9
87.9%
2.5%
--

 

1
12.1%
1.1%
--

 

-
-
-

-B-D

 

9
87.9%
6.2%
A---

 

-
-
-
---d

 

9
87.9%
8.8%
A-c-

 

-
-
-
----

 

-
-
-
----

 

9
87.9%
3.2%
----

 

1
12.1%
1.1%
----

 
6

1.3%
 

-
-
-
-----

 

1
10.6%
0.6%
-----

 

3
54.6%
1.5%
-----

 

2
24.1%
1.9%
-----

 

1
10.6%
2.0%
-----

 

1
10.6%
0.5%
--

 

6
89.4%
1.6%
--

 

4
65.3%
1.1%
--

 

2
34.7%
1.9%
--

 

3
45.7%
3.3%
----

 

1
8.9%
0.4%
----

 

-
-
-
----

 

1
8.9%
0.5%
----

 

1
8.9%
1.1%
----

 

1
11.3%
3.9%
----

 

3
45.1%
1.0%
----

 

2
34.7%
1.9%
----

 
8

1.6%
 

-
-
-
-----

 

4
54.8%
3.7%
--c--

 

1
18.4%
0.6%
-b---

 

2
26.8%
2.6%
-----

 

-
-
-
-----

 

4
54.8%
3.2%
--

 

4
45.2%
1.0%
--

 

6
73.2%
1.6%
--

 

2
26.8%
1.8%
--

 

-
-
-
----

 

5
63.0%
3.4%
----

 

2
21.2%
3.9%
----

 

3
41.8%
3.2%
----

 

2
18.7%
2.9%
----

 

-
-
-
----

 

4
54.5%
1.5%
----

 

2
26.8%
1.8%
----

 
17
3.3%

 

-
-
-
-----

 

13
78.6%
10.9%
--CD-

 

2
12.7%
0.9%
-B---

 

1
4.4%
0.9%
-B---

 

1
4.4%
2.1%
-----

 

13
78.6%
9.3%
-B

 

4
21.4%
1.0%
A-

 

15
91.3%
4.0%
--

 

1
8.7%
1.2%
--

 

2
9.2%
1.7%
----

 

2
13.0%
1.4%
----

 

2
13.0%
4.9%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

15
91.3%
5.1%
----

 

1
8.7%
1.2%
----
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Text..: Thinking back, at what age do you remember seeing your first pornographic image or video, or have you never seen pornography? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

9

10

11

12

13

14

15

16

                                    

 
477

 
25

5.2%
 

122
25.6%

 
201

42.1%
 

85
17.8%

 
38

8.0%
 

147
30.8%

 
330

69.2%
 

348
73.0%

 
127

26.6%
 

92
19.3%

 
166

34.8%
 

52
10.9%

 
114

23.9%
 

68
14.3%

 
23

4.8%
 

243
50.9%

 
127

26.6%

 
498

 
20

4.1%
 

119
24.0%

 
236

47.5%
 

82
16.5%

 
35

7.0%
 

139
28.0%

 
358

72.0%
 

377
75.8%

 
119

24.0%
 

88
17.8%

 
150

30.2%
 

44
8.8%

 
106

21.4%
 

51
10.3%

 
19

3.7%
 

296
59.5%

 
119

24.0%

 
13
2.6%

 

-
-
-
-----

 

4
27.9%
3.0%
-----

 

5
41.5%
2.2%
-----

 

3
19.8%
3.1%
-----

 

1
10.7%
3.9%
-----

 

4
27.9%
2.6%
--

 

9
72.1%
2.6%
--

 

9
69.4%
2.3%
--

 

4
30.6%
3.3%
--

 

2
15.2%
2.2%
----

 

6
43.5%
3.7%
----

 

2
15.9%
4.6%
----

 

4
27.6%
3.3%
----

 

3
21.6%
5.4%
----

 

-
-
-
----

 

6
47.8%
2.1%
----

 

4
30.6%
3.3%
----

 
43
8.6%

 

2
4.6%
9.6%
-----

 

10
23.3%
8.4%
-----

 

22
51.2%
9.3%
-----

 

4
9.3%
4.9%
-----

 

4
9.8%
12.1%
-----

 

12
27.8%
8.5%
--

 

31
72.2%
8.6%
--

 

35
80.9%
9.2%
--

 

8
19.1%
6.9%
--

 

6
14.5%
7.0%
----

 

16
37.5%
10.7%
----

 

3
6.9%
6.7%
----

 

13
30.6%
12.3%
----

 

5
11.2%
9.3%
----

 

2
4.5%
10.3%
----

 

26
61.6%
8.9%
----

 

8
19.1%
6.9%
----

 
28
5.7%

 

-
-
-
-----

 

12
41.4%
9.8%
--C--

 

8
28.3%
3.4%
-B-d-

 

7
25.9%
8.9%
--c--

 

1
2.0%
1.6%
-----

 

12
41.4%
8.4%
--

 

17
58.6%
4.6%
--

 

20
72.1%
5.4%
--

 

8
27.9%
6.6%
--

 

3
10.2%
3.3%
----

 

4
14.6%
2.8%
----

 

1
2.3%
1.5%
----

 

3
12.3%
3.3%
----

 

1
2.4%
1.3%
----

 

-
-
-
----

 

19
67.3%
6.4%
----

 

8
27.9%
6.6%
----

 
95

19.0%
 

1
0.6%
2.8%
--C--

 

21
22.4%
17.8%
-----

 

58
61.7%
24.7%
A--dE

 

12
13.0%
15.0%
--c--

 

2
2.3%
6.2%
--C--

 

22
23.0%
15.6%
--

 

73
77.0%
20.3%
--

 

80
84.1%
21.1%
-b

 

15
15.9%
12.6%
a-

 

17
17.7%
18.9%
---D

 

16
16.9%
10.6%
----

 

7
7.5%
16.2%
----

 

9
9.4%
8.3%
A---

 

5
5.5%
10.2%
--C-

 

3
2.8%
14.2%
----

 

72
75.8%
24.2%
A--D

 

15
15.9%
12.6%
--C-

 
74

14.9%
 

8
10.7%
39.4%
-BC-e

 

8
11.2%
7.0%
A-cD-

 

34
46.0%
14.5%
Ab---

 

19
25.1%
22.7%
-B---

 

4
6.0%
12.8%
a----

 

16
21.9%
11.7%
--

 

58
78.1%
16.2%
--

 

50
68.0%
13.4%
--

 

23
31.1%
19.3%
--

 

17
22.8%
19.1%
----

 

28
37.7%
18.6%
----

 

5
6.7%
11.3%
----

 

23
31.0%
21.6%
----

 

8
11.4%
16.5%
-B--

 

8
11.3%
45.3%
A-CD

 

31
41.6%
10.4%
-B-D

 

23
31.1%
19.3%
-BC-

 
42
8.4%

 

-
-
-
-----

 

11
26.9%
9.4%
-----

 

18
42.5%
7.5%
-----

 

7
17.2%
8.8%
-----

 

5
12.0%
14.5%
-----

 

11
26.9%
8.1%
--

 

31
73.1%
8.5%
--

 

28
67.8%
7.5%
--

 

13
30.9%
10.8%
--

 

7
16.6%
7.8%
----

 

10
23.9%
6.6%
----

 

5
10.8%
10.3%
----

 

5
13.1%
5.1%
----

 

4
8.5%
6.9%
----

 

2
4.9%
11.2%
----

 

22
53.0%
7.5%
----

 

13
30.9%
10.8%
----

 
42
8.5%

 

1
3.3%
6.8%
-----

 

10
23.7%
8.4%
-----

 

18
42.9%
7.6%
-----

 

7
15.5%
8.0%
-----

 

6
14.6%
17.8%
-----

 

11
27.0%
8.2%
--

 

31
73.0%
8.6%
--

 

29
68.4%
7.6%
--

 

13
31.6%
11.2%
--

 

5
11.4%
5.5%
----

 

13
30.9%
8.7%
----

 

6
13.4%
12.9%
----

 

7
17.5%
7.0%
----

 

5
12.7%
10.4%
----

 

1
1.9%
4.3%
----

 

23
53.8%
7.7%
----

 

13
31.6%
11.2%
----

 
25
5.1%

 

3
12.5%
15.6%
--C--

 

5
18.8%
4.0%
-----

 

7
29.4%
3.1%
A--d-

 

7
27.5%
8.5%
--c--

 

2
8.6%
6.2%
-----

 

8
31.3%
5.7%
--

 

17
68.7%
4.8%
--

 

16
63.9%
4.3%
--

 

9
36.1%
7.6%
--

 

1
4.9%
1.4%
--C-

 

10
38.5%
6.5%
----

 

5
20.3%
11.7%
A---

 

5
18.2%
4.3%
----

 

3
12.6%
6.2%
----

 

-
-
-
----

 

11
45.3%
3.9%
----

 

9
36.1%
7.6%
----
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Text..: Thinking back, at what age do you remember seeing your first pornographic image or video, or have you never seen pornography? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

17

18

19

20

21

22

23

24

                                    

 
477

 
25

5.2%
 

122
25.6%

 
201

42.1%
 

85
17.8%

 
38

8.0%
 

147
30.8%

 
330

69.2%
 

348
73.0%

 
127

26.6%
 

92
19.3%

 
166

34.8%
 

52
10.9%

 
114

23.9%
 

68
14.3%

 
23

4.8%
 

243
50.9%

 
127

26.6%

 
498

 
20

4.1%
 

119
24.0%

 
236

47.5%
 

82
16.5%

 
35

7.0%
 

139
28.0%

 
358

72.0%
 

377
75.8%

 
119

24.0%
 

88
17.8%

 
150

30.2%
 

44
8.8%

 
106

21.4%
 

51
10.3%

 
19

3.7%
 

296
59.5%

 
119

24.0%

 
17
3.4%

 

1
3.9%
3.3%
-----

 

4
25.4%
3.6%
-----

 

9
53.5%
3.9%
-----

 

1
3.9%
0.8%
-----

 

1
4.6%
2.3%
-----

 

5
29.2%
3.6%
--

 

12
70.8%
3.4%
--

 

16
91.5%
4.1%
--

 

1
8.5%
1.2%
--

 

4
24.8%
4.8%
----

 

6
37.3%
4.2%
----

 

2
12.7%
4.9%
----

 

4
24.6%
3.9%
----

 

4
25.4%
8.4%
---d

 

1
3.9%
3.6%
----

 

9
49.8%
2.9%
----

 

1
8.5%
1.2%
a---

 
38
7.7%

 

1
1.7%
3.3%
-----

 

6
17.0%
5.4%
-----

 

21
54.7%
8.8%
-----

 

5
13.7%
6.4%
-----

 

5
12.9%
14.2%
-----

 

7
18.7%
5.1%
--

 

31
81.3%
8.7%
--

 

28
73.4%
7.4%
--

 

10
26.6%
8.5%
--

 

16
42.3%
18.2%
-B-D

 

9
23.6%
6.0%
A---

 

3
9.1%
7.9%
----

 

6
14.5%
5.2%
A---

 

4
11.0%
8.2%
----

 

-
-
-
----

 

23
60.4%
7.8%
----

 

10
26.6%
8.5%
----

 
5

1.0%
 

-
-
-
-----

 

2
40.5%
1.7%
-----

 

1
28.1%
0.6%
-----

 

1
15.4%
1.0%
-----

 

1
16.0%
2.4%
-----

 

2
40.5%
1.5%
--

 

3
59.5%
0.9%
--

 

4
68.6%
0.9%
--

 

2
31.4%
1.4%
--

 

-
-
-
----

 

2
43.5%
1.5%
----

 

1
14.0%
1.6%
----

 

2
29.4%
1.4%
----

 

-
-
-
----

 

-
-
-
----

 

3
57.5%
1.0%
----

 

2
31.4%
1.4%
----

 
8

1.6%
 

-
-
-
-----

 

1
17.1%
1.1%
-----

 

5
64.9%
2.1%
-----

 

1
9.3%
0.9%
-----

 

1
8.8%
2.0%
-----

 

1
17.1%
0.9%
--

 

6
82.9%
1.8%
--

 

6
81.9%
1.7%
--

 

1
18.1%
1.2%
--

 

2
28.8%
2.5%
----

 

1
8.5%
0.4%
----

 

-
-
-
----

 

1
8.5%
0.6%
----

 

-
-
-
----

 

-
-
-
----

 

6
81.9%
2.1%
----

 

1
18.1%
1.2%
----

 
4

0.8%
 

1
36.4%
6.8%
-----

 

1
18.1%
0.6%
-----

 

2
45.5%
0.7%
-----

 

-
-
-
-----

 

-
-
-
-----

 

2
54.5%
1.5%
--

 

2
45.5%
0.5%
--

 

4
100.0%
1.0%
--

 

-
-
-
--

 

-
-
-
----

 

2
54.5%
1.4%
----

 

-
-
-
----

 

2
54.5%
1.9%
----

 

1
36.4%
2.7%
----

 

-
-
-
----

 

2
63.6%
0.8%
----

 

-
-
-
----

 
4

0.9%
 

1
13.3%
2.8%
-----

 

2
50.7%
1.8%
-----

 

1
19.2%
0.3%
-----

 

1
16.8%
0.9%
-----

 

-
-
-
-----

 

3
64.0%
2.0%
--

 

2
36.0%
0.4%
--

 

4
83.2%
0.9%
--

 

1
16.8%
0.6%
--

 

1
19.2%
0.9%
----

 

1
28.7%
0.8%
----

 

-
-
-
----

 

1
28.7%
1.2%
----

 

1
13.3%
1.1%
----

 

-
-
-
----

 

3
69.9%
1.0%
----

 

1
16.8%
0.6%
----

 
-
-

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 
2

0.4%
 

1
29.2%
2.8%
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
70.8%
1.7%
-----

 

-
-
-
-----

 

1
29.2%
0.4%
--

 

1
70.8%
0.4%
--

 

1
29.2%
0.2%
--

 

1
70.8%
1.2%
--

 

-
-
-
----

 

1
29.2%
0.4%
----

 

-
-
-
----

 

1
29.2%
0.5%
----

 

1
29.2%
1.1%
----

 

-
-
-
----

 

-
-
-
----

 

1
70.8%
1.2%
----
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Text..: Thinking back, at what age do you remember seeing your first pornographic image or video, or have you never seen pornography? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

25

26

27

28

29

30

32

34

                                    

 
477

 
25

5.2%
 

122
25.6%

 
201

42.1%
 

85
17.8%

 
38

8.0%
 

147
30.8%

 
330

69.2%
 

348
73.0%

 
127

26.6%
 

92
19.3%

 
166

34.8%
 

52
10.9%

 
114

23.9%
 

68
14.3%

 
23

4.8%
 

243
50.9%

 
127

26.6%

 
498

 
20

4.1%
 

119
24.0%

 
236

47.5%
 

82
16.5%

 
35

7.0%
 

139
28.0%

 
358

72.0%
 

377
75.8%

 
119

24.0%
 

88
17.8%

 
150

30.2%
 

44
8.8%

 
106

21.4%
 

51
10.3%

 
19

3.7%
 

296
59.5%

 
119

24.0%

 
2

0.4%
 

-
-
-
-----

 

1
34.4%
0.6%
-----

 

-
-
-
-----

 

1
65.6%
1.7%
-----

 

-
-
-
-----

 

1
34.4%
0.5%
--

 

1
65.6%
0.4%
--

 

1
34.4%
0.2%
--

 

1
65.6%
1.1%
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
65.6%
1.1%
----

 
-
-

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 
-
-

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 
1

0.1%
 

-
-
-
-----

 

1
100.0%
0.6%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.5%
--

 

-
-
-
--

 

1
100.0%
0.2%
--

 

-
-
-
--

 

-
-
-
----

 

1
100.0%
0.5%
----

 

-
-
-
----

 

1
100.0%
0.6%
----

 

1
100.0%
1.3%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 
1

0.3%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.6%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.4%
--

 

1
100.0%
0.4%
--

 

-
-
-
--

 

1
100.0%
1.6%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
7.4%
--Cd

 

-
-
-

-B--

 

-
-
-
-b--

 
1

0.3%
 

-
-
-
-----

 

1
100.0%
1.1%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
1.0%
--

 

-
-
-
--

 

1
100.0%
0.4%
--

 

-
-
-
--

 

-
-
-
----

 

1
100.0%
0.9%
----

 

-
-
-
----

 

1
100.0%
1.3%
----

 

1
49.3%
1.3%
----

 

-
-
-
----

 

1
50.7%
0.2%
----

 

-
-
-
----

 
-
-

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 
-
-

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
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-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----
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Text..: Thinking back, at what age do you remember seeing your first pornographic image or video, or have you never seen pornography? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

35

39

40

43

45

50

55

65

 

                                    

 
477

 
25

5.2%
 

122
25.6%

 
201

42.1%
 

85
17.8%

 
38

8.0%
 

147
30.8%

 
330

69.2%
 

348
73.0%

 
127

26.6%
 

92
19.3%

 
166

34.8%
 

52
10.9%

 
114

23.9%
 

68
14.3%

 
23

4.8%
 

243
50.9%

 
127

26.6%

 
498

 
20

4.1%
 

119
24.0%

 
236

47.5%
 

82
16.5%

 
35

7.0%
 

139
28.0%

 
358

72.0%
 

377
75.8%

 
119

24.0%
 

88
17.8%

 
150

30.2%
 

44
8.8%

 
106

21.4%
 

51
10.3%

 
19

3.7%
 

296
59.5%

 
119

24.0%

 
-
-

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----
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-
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-
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-
-
-
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-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 
1

0.1%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.3%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.2%
--

 

1
100.0%
0.2%
--

 

-
-
-
--

 

1
100.0%
0.8%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.2%
----

 

-
-
-
----

 
-
-

 

-
-
-
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-
-
-
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-
-
-
-----

 

-
-
-
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-
-
-
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-
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-
-
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-
-
-
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-
-
-
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-
-
-
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-
-
-
----

 

-
-
-
----
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Text..: Thinking back, at what age do you remember seeing your first pornographic image or video, or have you never seen pornography? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

Median

                                    

 
477

 
25

5.2%
 

122
25.6%

 
201

42.1%
 

85
17.8%

 
38

8.0%
 

147
30.8%

 
330

69.2%
 

348
73.0%

 
127

26.6%
 

92
19.3%

 
166

34.8%
 

52
10.9%

 
114

23.9%
 

68
14.3%

 
23

4.8%
 

243
50.9%

 
127

26.6%

 
498

 
20

4.1%
 

119
24.0%

 
236

47.5%
 

82
16.5%

 
35

7.0%
 

139
28.0%

 
358

72.0%
 

377
75.8%

 
119

24.0%
 

88
17.8%

 
150

30.2%
 

44
8.8%

 
106

21.4%
 

51
10.3%

 
19

3.7%
 

296
59.5%

 
119

24.0%

 13  13  12  13  13  14  13  13  13  13  13  13  13  13  13  13  12  13
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Text..: Thinking back, at what age did you first engage in sexual intercourse, or have you never had sex or sexual intercourse? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

 

1

2

4

5

6

7

8

9

                                    

 
439

 
23

5.2%
 

110
25.1%

 
188

42.8%
 

77
17.5%

 
35

8.0%
 

133
30.3%

 
306

69.7%
 

321
73.1%

 
116

26.4%
 

87
19.8%

 
158

36.0%
 

51
11.6%

 
107

24.4%
 

67
15.3%

 
21

4.8%
 

221
50.3%

 
116

26.4%

 
443

 
18

4.1%
 

100
22.5%

 
215

48.6%
 

75
16.8%

 
30

6.8%
 

118
26.6%

 
325

73.4%
 

334
75.5%

 
107

24.2%
 

84
18.9%

 
142

32.2%
 

43
9.7%

 
99

22.4%
 

51
11.4%

 
17

3.7%
 

258
58.2%

 
107

24.2%

                                    

 
2

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

1
49.1%
0.4%
-----

 

1
50.9%
1.1%
-----

 

-
-
-
-----

 

-
-
-
--

 

2
100.0%
0.5%
--

 

1
49.1%
0.2%
--

 

1
50.9%
0.8%
--

 

1
49.1%
0.9%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
49.1%
0.3%
----

 

1
50.9%
0.8%
----

 
2

0.5%
 

-
-
-
-----

 

1
30.0%
0.6%
-----

 

1
70.0%
0.7%
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
30.0%
0.5%
--

 

1
70.0%
0.5%
--

 

1
70.0%
0.4%
--

 

1
30.0%
0.6%
--

 

-
-
-
----

 

1
70.0%
1.0%
----

 

1
32.4%
1.6%
----

 

1
37.6%
0.8%
----

 

1
37.6%
1.6%
----

 

-
-
-
----

 

1
32.4%
0.3%
----

 

1
30.0%
0.6%
----

 
2

0.5%
 

-
-
-
-----

 

1
33.3%
0.7%
-----

 

1
27.9%
0.3%
-----

 

1
38.7%
1.1%
-----

 

-
-
-
-----

 

1
33.3%
0.6%
--

 

1
66.7%
0.4%
--

 

1
61.3%
0.4%
--

 

1
38.7%
0.7%
--

 

1
27.9%
0.7%
----

 

1
33.3%
0.5%
----

 

-
-
-
----

 

1
33.3%
0.7%
----

 

1
33.3%
1.3%
----

 

-
-
-
----

 

1
27.9%
0.2%
----

 

1
38.7%
0.7%
----

 
1

0.2%
 

-
-
-
-----

 

1
100.0%
0.7%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.6%
--

 

-
-
-
--

 

1
100.0%
0.2%
--

 

-
-
-
--

 

-
-
-
----

 

1
100.0%
0.5%
----

 

-
-
-
----

 

1
100.0%
0.7%
----

 

1
100.0%
1.4%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 
1

0.3%
 

-
-
-
-----

 

1
100.0%
1.5%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
1.2%
--

 

-
-
-
--

 

1
100.0%
0.4%
--

 

-
-
-
--

 

1
54.5%
0.9%
----

 

1
45.5%
0.5%
----

 

-
-
-
----

 

1
45.5%
0.7%
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.6%
----

 

-
-
-
----

 
2

0.5%
 

-
-
-
-----

 

1
29.1%
0.7%
-----

 

2
70.9%
0.7%
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
29.1%
0.6%
--

 

2
70.9%
0.5%
--

 

2
100.0%
0.7%
--

 

-
-
-
--

 

-
-
-
----

 

2
100.0%
1.6%
----

 

1
34.8%
1.8%
----

 

1
65.2%
1.5%
----

 

1
34.8%
1.6%
----

 

-
-
-
----

 

1
65.2%
0.6%
----

 

-
-
-
----

 
1

0.3%
 

-
-
-
-----

 

1
50.7%
0.7%
-----

 

1
49.3%
0.3%
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
50.7%
0.6%
--

 

1
49.3%
0.2%
--

 

1
100.0%
0.4%
--

 

-
-
-
--

 

-
-
-
----

 

1
49.3%
0.5%
----

 

1
49.3%
1.5%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.5%
----

 

-
-
-
----

 
1

0.3%
 

-
-
-
-----

 

1
49.3%
0.7%
-----

 

-
-
-
-----

 

1
50.7%
0.9%
-----

 

-
-
-
-----

 

1
49.3%
0.6%
--

 

1
50.7%
0.2%
--

 

1
49.3%
0.2%
--

 

1
50.7%
0.6%
--

 

-
-
-
----

 

1
49.3%
0.5%
----

 

-
-
-
----

 

1
49.3%
0.7%
----

 

1
49.3%
1.3%
----

 

-
-
-
----

 

-
-
-
----

 

1
50.7%
0.6%
----
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Text..: Thinking back, at what age did you first engage in sexual intercourse, or have you never had sex or sexual intercourse? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

10

11

12

13

14

15

16

17

                                    

 
439

 
23

5.2%
 

110
25.1%

 
188

42.8%
 

77
17.5%

 
35

8.0%
 

133
30.3%

 
306

69.7%
 

321
73.1%

 
116

26.4%
 

87
19.8%

 
158

36.0%
 

51
11.6%

 
107

24.4%
 

67
15.3%

 
21

4.8%
 

221
50.3%

 
116

26.4%

 
443

 
18

4.1%
 

100
22.5%

 
215

48.6%
 

75
16.8%

 
30

6.8%
 

118
26.6%

 
325

73.4%
 

334
75.5%

 
107

24.2%
 

84
18.9%

 
142

32.2%
 

43
9.7%

 
99

22.4%
 

51
11.4%

 
17

3.7%
 

258
58.2%

 
107

24.2%

 
4

0.8%
 

1
17.8%
3.6%
-----

 

-
-
-
-----

 

2
63.9%
1.1%
-----

 

1
18.3%
0.9%
-----

 

-
-
-
-----

 

1
17.8%
0.6%
--

 

3
82.2%
0.9%
--

 

3
81.7%
0.9%
--

 

1
18.3%
0.6%
--

 

1
21.3%
0.9%
----

 

1
39.1%
1.0%
----

 

1
21.3%
1.8%
----

 

1
17.8%
0.7%
----

 

1
39.1%
2.9%
----

 

-
-
-
----

 

1
21.3%
0.3%
----

 

1
18.3%
0.6%
----

 
1

0.1%
 

-
-
-
-----

 

1
100.0%
0.6%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.5%
--

 

-
-
-
--

 

-
-
-
--

 

1
100.0%
0.5%
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.5%
----

 
13
2.8%

 

2
12.0%
8.3%
-----

 

3
24.5%
3.1%
-----

 

5
38.2%
2.2%
-----

 

2
19.5%
3.3%
-----

 

1
5.7%
2.4%
-----

 

5
36.6%
3.9%
--

 

8
63.4%
2.4%
--

 

9
74.7%
2.8%
--

 

3
25.3%
3.0%
--

 

4
28.9%
4.3%
----

 

6
45.8%
4.0%
----

 

2
13.6%
4.0%
----

 

4
32.2%
4.1%
----

 

2
12.0%
3.0%
----

 

-
-
-
----

 

8
62.7%
3.1%
----

 

3
25.3%
3.0%
----

 
15
3.3%

 

-
-
-
-----

 

6
42.0%
6.1%
--c--

 

4
27.2%
1.8%
-b---

 

2
16.1%
3.2%
-----

 

1
9.2%
4.4%
-----

 

6
42.0%
5.2%
--

 

8
58.0%
2.6%
--

 

11
74.7%
3.3%
--

 

4
25.3%
3.4%
--

 

3
19.6%
3.4%
----

 

6
44.0%
4.5%
----

 

1
8.9%
3.0%
----

 

5
35.2%
5.2%
----

 

2
16.9%
4.9%
----

 

1
4.7%
4.1%
----

 

7
47.7%
2.7%
----

 

4
25.3%
3.4%
----

 
33
7.4%

 

1
2.0%
3.6%
-----

 

4
13.4%
4.4%
-----

 

20
60.0%
9.1%
-----

 

7
22.1%
9.7%
-----

 

1
2.4%
2.6%
-----

 

5
15.5%
4.3%
--

 

28
84.5%
8.5%
--

 

25
75.5%
7.4%
--

 

8
24.5%
7.5%
--

 

7
20.6%
8.0%
----

 

7
21.5%
4.9%
----

 

2
7.2%
5.5%
----

 

5
14.2%
4.7%
----

 

2
5.5%
3.6%
----

 

1
2.0%
4.0%
----

 

22
67.9%
8.6%
----

 

8
24.5%
7.5%
----

 
26
6.0%

 

1
5.1%
7.3%
-----

 

9
33.9%
9.0%
-----

 

13
47.7%
5.9%
-----

 

4
13.3%
4.7%
-----

 

-
-
-
-----

 

10
38.9%
8.8%
--

 

16
61.1%
5.0%
--

 

23
86.7%
6.9%
--

 

4
13.3%
3.3%
--

 

8
29.0%
9.2%
----

 

9
33.9%
6.3%
----

 

3
11.0%
6.7%
----

 

6
22.9%
6.1%
----

 

2
7.1%
3.7%
-b--

 

3
13.1%
20.8%
a-cD

 

17
64.0%
6.6%
-b--

 

4
13.3%
3.3%
-B--

 
73

16.6%
 

2
2.1%
8.3%
-----

 

10
14.1%
10.4%
--c--

 

43
57.9%
19.7%
-b---

 

11
15.1%
14.9%
-----

 

7
9.9%
24.1%
-----

 

12
16.1%
10.1%
-B

 

62
83.9%
19.0%
A-

 

54
74.0%
16.3%
--

 

18
25.0%
17.1%
--

 

10
13.4%
11.8%
----

 

25
34.2%
17.6%
----

 

7
9.0%
15.2%
----

 

19
25.2%
18.6%
----

 

7
9.2%
13.3%
----

 

4
4.8%
21.2%
----

 

43
58.0%
16.5%
----

 

18
25.0%
17.1%
----

 
58

13.1%
 

1
2.5%
7.9%
-----

 

15
25.5%
14.8%
-----

 

27
46.8%
12.6%
-----

 

9
16.1%
12.5%
-----

 

5
9.1%
17.4%
-----

 

16
28.0%
13.8%
--

 

42
72.0%
12.8%
--

 

43
73.7%
12.8%
--

 

15
26.3%
14.2%
--

 

10
18.1%
12.5%
----

 

12
20.5%
8.3%
----

 

7
12.3%
16.5%
---D

 

5
8.2%
4.8%
--C-

 

3
4.9%
5.6%
----

 

4
6.2%
21.6%
----

 

36
62.7%
14.1%
----

 

15
26.3%
14.2%
----
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Text..: Thinking back, at what age did you first engage in sexual intercourse, or have you never had sex or sexual intercourse? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

18

19

20

21

22

23

24

25

                                    

 
439

 
23

5.2%
 

110
25.1%

 
188

42.8%
 

77
17.5%

 
35

8.0%
 

133
30.3%

 
306

69.7%
 

321
73.1%

 
116

26.4%
 

87
19.8%

 
158

36.0%
 

51
11.6%

 
107

24.4%
 

67
15.3%

 
21

4.8%
 

221
50.3%

 
116

26.4%

 
443

 
18

4.1%
 

100
22.5%

 
215

48.6%
 

75
16.8%

 
30

6.8%
 

118
26.6%

 
325

73.4%
 

334
75.5%

 
107

24.2%
 

84
18.9%

 
142

32.2%
 

43
9.7%

 
99

22.4%
 

51
11.4%

 
17

3.7%
 

258
58.2%

 
107

24.2%

 
71

16.0%
 

3
4.5%
17.4%
-----

 

17
23.4%
16.6%
-----

 

30
42.2%
13.9%
-----

 

16
23.1%
21.9%
-----

 

3
4.9%
11.5%
-----

 

20
27.9%
16.7%
--

 

51
72.1%
15.7%
--

 

50
70.2%
14.8%
--

 

20
29.0%
19.1%
--

 

6
8.9%
7.5%
-b-d

 

24
33.7%
16.7%
a---

 

7
9.6%
15.7%
----

 

17
24.2%
17.2%
a---

 

14
19.3%
27.0%
--C-

 

2
2.7%
11.7%
----

 

32
45.0%
12.3%
A---

 

20
29.0%
19.1%
----

 
44

10.0%
 

2
3.4%
8.3%
-----

 

4
9.6%
4.3%
--C-E

 

27
61.9%
12.8%
-B---

 

6
13.5%
8.0%
-----

 

5
11.6%
17.0%
-B---

 

6
13.0%
4.9%
-B

 

39
87.0%
11.9%
A-

 

33
74.9%
9.9%
--

 

11
25.1%
10.4%
--

 

13
28.5%
15.1%
----

 

14
31.6%
9.9%
----

 

5
11.6%
11.9%
----

 

9
20.1%
9.0%
----

 

5
10.7%
9.3%
----

 

1
1.5%
4.0%
----

 

28
62.8%
10.8%
----

 

11
25.1%
10.4%
----

 
27
6.2%

 

1
4.4%
6.6%
-----

 

11
41.4%
11.4%
--cd-

 

10
37.5%
4.8%
-b---

 

2
7.1%
2.6%
-b---

 

3
9.5%
8.6%
-----

 

13
45.8%
10.6%
-B

 

15
54.2%
4.6%
A-

 

23
83.3%
6.8%
--

 

5
16.7%
4.2%
--

 

7
24.2%
7.9%
----

 

5
19.9%
3.8%
----

 

2
5.5%
3.5%
----

 

4
14.4%
4.0%
----

 

2
6.9%
3.7%
----

 

1
2.6%
4.3%
----

 

20
73.8%
7.8%
----

 

5
16.7%
4.2%
----

 
16
3.6%

 

3
16.0%
14.1%
-----

 

3
17.9%
2.9%
-----

 

7
45.1%
3.4%
-----

 

3
21.0%
4.5%
-----

 

-
-
-
-----

 

5
33.9%
4.6%
--

 

11
66.1%
3.3%
--

 

13
79.0%
3.8%
--

 

3
21.0%
3.1%
--

 

3
18.1%
3.5%
----

 

5
33.0%
3.7%
----

 

1
4.1%
1.5%
----

 

5
28.9%
4.7%
----

 

3
20.2%
6.4%
----

 

1
4.5%
4.3%
----

 

9
54.3%
3.4%
----

 

3
21.0%
3.1%
----

 
10
2.3%

 

1
12.8%
7.1%
-----

 

3
27.9%
2.8%
-----

 

2
15.2%
0.7%
----E

 

1
14.6%
2.0%
-----

 

3
29.5%
9.8%
--C--

 

4
40.7%
3.5%
--

 

6
59.3%
1.8%
--

 

6
55.9%
1.7%
--

 

4
44.1%
4.1%
--

 

1
8.1%
1.0%
----

 

5
47.8%
3.4%
----

 

2
21.8%
5.1%
----

 

3
26.0%
2.6%
----

 

4
40.7%
8.1%
--C-

 

-
-
-
----

 

2
15.2%
0.6%
A--D

 

4
44.1%
4.1%
--C-

 
7

1.5%
 

-
-
-
-----

 

-
-
-
-----

 

2
34.7%
1.1%
-----

 

3
42.9%
3.9%
-----

 

-
-
-
-----

 

-
-
-
--

 

7
100.0%
2.1%
--

 

4
57.1%
1.1%
--

 

3
42.9%
2.7%
--

 

2
34.7%
2.8%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

2
34.7%
0.9%
----

 

3
42.9%
2.7%
----

 
6

1.3%
 

-
-
-
-----

 

4
63.2%
3.6%
-----

 

1
24.7%
0.6%
-----

 

1
12.1%
0.9%
-----

 

-
-
-
-----

 

4
63.2%
3.0%
--

 

2
36.8%
0.6%
--

 

5
87.9%
1.5%
--

 

1
12.1%
0.6%
--

 

4
76.2%
5.1%
-b--

 

1
11.7%
0.5%
a---

 

-
-
-
----

 

1
11.7%
0.7%
----

 

-
-
-
----

 

1
11.7%
4.0%
----

 

4
76.2%
1.7%
----

 

1
12.1%
0.6%
----

 
14
3.1%

 

-
-
-
-----

 

1
4.6%
0.6%
--c--

 

12
90.5%
5.7%
-b---

 

1
4.8%
0.9%
-----

 

-
-
-
-----

 

1
4.6%
0.5%
--

 

13
95.4%
4.0%
--

 

13
95.2%
3.9%
--

 

1
4.8%
0.6%
--

 

1
5.3%
0.9%
-B-D

 

11
84.1%
8.0%
A---

 

1
4.8%
1.5%
----

 

11
79.2%
10.9%
A---

 

-
-
-
----

 

-
-
-
----

 

13
95.2%
5.0%
---d

 

1
4.8%
0.6%
--c-
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Text..: Thinking back, at what age did you first engage in sexual intercourse, or have you never had sex or sexual intercourse? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

26

27

28

29

30

31

32

34

                                    

 
439

 
23

5.2%
 

110
25.1%

 
188

42.8%
 

77
17.5%

 
35

8.0%
 

133
30.3%

 
306

69.7%
 

321
73.1%

 
116

26.4%
 

87
19.8%

 
158

36.0%
 

51
11.6%

 
107

24.4%
 

67
15.3%

 
21

4.8%
 

221
50.3%

 
116

26.4%

 
443

 
18

4.1%
 

100
22.5%

 
215

48.6%
 

75
16.8%

 
30

6.8%
 

118
26.6%

 
325

73.4%
 

334
75.5%

 
107

24.2%
 

84
18.9%

 
142

32.2%
 

43
9.7%

 
99

22.4%
 

51
11.4%

 
17

3.7%
 

258
58.2%

 
107

24.2%

 
2

0.6%
 

1
26.5%
3.6%
-----

 

1
48.2%
1.2%
-----

 

1
25.3%
0.3%
-----

 

-
-
-
-----

 

-
-
-
-----

 

2
74.7%
1.6%
--

 

1
25.3%
0.2%
--

 

2
100.0%
0.7%
--

 

-
-
-
--

 

-
-
-
----

 

2
77.1%
1.3%
----

 

1
25.3%
1.5%
----

 

1
51.8%
1.3%
----

 

1
26.5%
1.3%
----

 

-
-
-
----

 

1
50.6%
0.5%
----

 

-
-
-
----

 
1

0.3%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.5%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.4%
--

 

1
100.0%
0.3%
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.4%
----

 

-
-
-
----

 
3

0.6%
 

1
26.4%
3.9%
-----

 

1
47.3%
1.3%
-----

 

1
26.4%
0.3%
-----

 

-
-
-
-----

 

-
-
-
-----

 

2
73.6%
1.7%
--

 

1
26.4%
0.2%
--

 

3
100.0%
0.8%
--

 

-
-
-
--

 

1
26.4%
0.9%
----

 

1
47.3%
0.9%
----

 

1
26.4%
1.7%
----

 

1
20.9%
0.6%
----

 

-
-
-
----

 

-
-
-
----

 

2
73.6%
0.8%
----

 

-
-
-
----

 
2

0.5%
 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

2
70.6%
2.2%
-----

 

1
29.4%
2.2%
-----

 

-
-
-
--

 

2
100.0%
0.7%
--

 

-
-
-
-b

 

2
100.0%
2.2%
a-

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

2
100.0%
2.2%
----

 
2

0.5%
 

-
-
-
-----

 

1
68.5%
1.4%
-----

 

-
-
-
-----

 

1
31.5%
0.8%
-----

 

-
-
-
-----

 

1
68.5%
1.2%
--

 

1
31.5%
0.2%
--

 

1
68.5%
0.4%
--

 

1
31.5%
0.6%
--

 

1
68.5%
1.6%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
68.5%
0.5%
----

 

1
31.5%
0.6%
----

 
1

0.2%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.4%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.2%
--

 

1
100.0%
0.2%
--

 

-
-
-
--

 

1
100.0%
0.9%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.3%
----

 

-
-
-
----

 
2

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

2
100.0%
0.8%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

2
100.0%
0.5%
--

 

2
100.0%
0.5%
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

2
100.0%
0.6%
----

 

-
-
-
----

 
-
-

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----
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Text..: Thinking back, at what age did you first engage in sexual intercourse, or have you never had sex or sexual intercourse? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

38

41

56

 

Median

                                    

 
439

 
23

5.2%
 

110
25.1%

 
188

42.8%
 

77
17.5%

 
35

8.0%
 

133
30.3%

 
306

69.7%
 

321
73.1%

 
116

26.4%
 

87
19.8%

 
158

36.0%
 

51
11.6%

 
107

24.4%
 

67
15.3%

 
21

4.8%
 

221
50.3%

 
116

26.4%

 
443

 
18

4.1%
 

100
22.5%

 
215

48.6%
 

75
16.8%

 
30

6.8%
 

118
26.6%

 
325

73.4%
 

334
75.5%

 
107

24.2%
 

84
18.9%

 
142

32.2%
 

43
9.7%

 
99

22.4%
 

51
11.4%

 
17

3.7%
 

258
58.2%

 
107

24.2%

 
-
-

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 
1

0.2%
 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.2%
--

 

1
100.0%
0.2%
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 
-
-

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

                                    

 17  18  17  17  17  17  17  17  17  17  17  17  17  18  18  16  17  17
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Text..: How many times have you looked at pornography while at work in the past 3 months? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

 

1

2

3

4

5

6

7

8

                                    

 
196

 
11

5.6%
 

37
18.9%

 
98

50.0%
 

34
17.3%

 
15

7.7%
 

48
24.5%

 
148

75.5%
 

144
73.5%

 
52

26.5%
 

36
18.4%

 
70

35.7%
 

23
11.7%

 
47

24.0%
 

31
15.8%

 
7

3.6%
 

100
51.0%

 
52

26.5%

 
186

 
8

4.4%
 

28
15.2%

 
107

57.7%
 

29
15.5%

 
13

6.8%
 

36
19.6%

 
149

80.4%
 

142
76.7%

 
43

23.3%
 

32
17.4%

 
60

32.3%
 

18
9.6%

 
42

22.6%
 

22
11.7%

 
6

3.0%
 

111
59.7%

 
43

23.3%

                                    

 
75

40.3%
 

2
2.7%
25.1%
-----

 

13
17.1%
45.3%
-----

 

47
62.9%
43.9%
---d-

 

6
8.6%
22.3%
--c--

 

6
7.7%
45.6%
-----

 

15
19.8%
40.8%
--

 

60
80.2%
40.1%
--

 

63
83.7%
44.0%
-b

 

12
16.3%
28.1%
a-

 

11
14.9%
34.4%
----

 

20
27.4%
34.2%
----

 

8
10.4%
43.5%
----

 

13
17.0%
30.2%
----

 

10
13.2%
45.4%
----

 

1
1.8%
24.6%
----

 

49
65.7%
44.3%
---d

 

12
16.3%
28.1%
--c-

 
18
9.5%

 

1
7.0%
15.2%
-----

 

1
7.8%
4.9%
-----

 

11
64.2%
10.6%
-----

 

2
9.7%
5.9%
-----

 

2
11.3%
15.9%
-----

 

3
14.8%
7.2%
--

 

15
85.2%
10.1%
--

 

14
79.0%
9.8%
--

 

4
21.0%
8.6%
--

 

1
4.5%
2.4%
-B-D

 

12
70.7%
20.8%
A---

 

1
6.8%
6.7%
----

 

11
63.9%
26.8%
A---

 

2
10.5%
8.5%
----

 

-
-
-
----

 

12
68.4%
10.9%
----

 

4
21.0%
8.6%
----

 
9

4.6%
 

1
8.4%
8.9%
-----

 

2
23.9%
7.2%
-----

 

6
67.7%
5.4%
-----

 

-
-
-
-----

 

-
-
-
-----

 

3
32.3%
7.6%
--

 

6
67.7%
3.9%
--

 

9
100.0%
6.0%
--

 

-
-
-
--

 

2
20.0%
5.3%
----

 

3
32.0%
4.6%
----

 

1
16.4%
7.8%
----

 

1
15.7%
3.2%
----

 

1
16.4%
6.4%
----

 

-
-
-
----

 

7
83.6%
6.5%
----

 

-
-
-
----

 
7

3.7%
 

-
-
-
-----

 

3
36.6%
9.0%
-----

 

2
33.3%
2.2%
-----

 

2
30.1%
7.2%
-----

 

-
-
-
-----

 

3
36.6%
7.0%
--

 

4
63.4%
2.9%
--

 

4
60.8%
3.0%
--

 

3
39.2%
6.3%
--

 

2
31.7%
6.8%
----

 

2
29.1%
3.4%
----

 

1
9.8%
3.8%
----

 

1
19.3%
3.2%
----

 

-
-
-
----

 

1
8.2%
10.3%
----

 

4
52.6%
3.3%
----

 

3
39.2%
6.3%
----

 
9

4.8%
 

1
8.1%
8.9%
-----

 

1
6.4%
2.0%
-----

 

4
42.8%
3.5%
-----

 

4
42.6%
13.1%
-----

 

-
-
-
-----

 

1
14.5%
3.6%
--

 

8
85.5%
5.1%
--

 

5
51.0%
3.2%
--

 

4
49.0%
10.1%
--

 

-
-
-
----

 

2
18.5%
2.7%
----

 

1
9.2%
4.6%
----

 

1
9.2%
2.0%
----

 

1
9.2%
3.8%
----

 

-
-
-
----

 

4
41.7%
3.3%
----

 

4
49.0%
10.1%
----

 
6

3.4%
 

1
10.6%
8.4%
-----

 

1
19.6%
4.4%
-----

 

3
46.6%
2.8%
-----

 

1
23.2%
5.1%
-----

 

-
-
-
-----

 

2
30.2%
5.3%
--

 

4
69.8%
3.0%
--

 

5
76.8%
3.4%
--

 

1
23.2%
3.4%
--

 

1
21.3%
4.2%
----

 

3
46.6%
5.0%
----

 

1
10.6%
3.8%
----

 

2
36.0%
5.5%
----

 

1
12.4%
3.6%
----

 

-
-
-
----

 

4
55.6%
3.2%
----

 

1
23.2%
3.4%
----

 
3

1.9%
 

-
-
-
-----

 

1
16.4%
2.0%
-----

 

2
67.1%
2.2%
-----

 

-
-
-
-----

 

1
16.4%
4.5%
-----

 

1
16.4%
1.6%
--

 

3
83.6%
1.9%
--

 

3
83.6%
2.0%
--

 

1
16.4%
1.3%
--

 

1
16.4%
1.8%
----

 

2
67.1%
3.9%
----

 

2
43.5%
8.4%
----

 

1
23.6%
2.0%
----

 

1
20.7%
3.3%
----

 

-
-
-
----

 

2
62.8%
2.0%
----

 

1
16.4%
1.3%
----

 
3

1.4%
 

-
-
-
-----

 

2
57.0%
5.4%
-----

 

1
43.0%
1.1%
-----

 

-
-
-
-----

 

-
-
-
-----

 

2
57.0%
4.2%
--

 

1
43.0%
0.8%
--

 

3
100.0%
1.9%
--

 

-
-
-
--

 

-
-
-
----

 

1
43.0%
1.9%
----

 

-
-
-
----

 

1
43.0%
2.7%
----

 

1
21.5%
2.6%
----

 

-
-
-
----

 

2
78.5%
1.9%
----

 

-
-
-
----
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Text..: How many times have you looked at pornography while at work in the past 3 months? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

9

10

11

12

13

14

15

16

                                    

 
196

 
11

5.6%
 

37
18.9%

 
98

50.0%
 

34
17.3%

 
15

7.7%
 

48
24.5%

 
148

75.5%
 

144
73.5%

 
52

26.5%
 

36
18.4%

 
70

35.7%
 

23
11.7%

 
47

24.0%
 

31
15.8%

 
7

3.6%
 

100
51.0%

 
52

26.5%

 
186

 
8

4.4%
 

28
15.2%

 
107

57.7%
 

29
15.5%

 
13

6.8%
 

36
19.6%

 
149

80.4%
 

142
76.7%

 
43

23.3%
 

32
17.4%

 
60

32.3%
 

18
9.6%

 
42

22.6%
 

22
11.7%

 
6

3.0%
 

111
59.7%

 
43

23.3%

 
6

3.2%
 

-
-
-
-----

 

1
14.0%
2.9%
-----

 

2
27.5%
1.5%
-----

 

2
35.0%
7.1%
-----

 

1
23.4%
10.9%
-----

 

1
14.0%
2.3%
--

 

5
86.0%
3.4%
--

 

2
41.5%
1.7%
--

 

3
58.5%
7.9%
--

 

1
14.0%
2.5%
----

 

1
13.5%
1.3%
----

 

1
13.5%
4.4%
----

 

-
-
-
----

 

1
13.5%
3.6%
----

 

-
-
-
----

 

2
28.0%
1.5%
----

 

3
58.5%
7.9%
----

 
8

4.1%
 

1
7.4%
7.0%
-----

 

2
27.5%
7.5%
-----

 

2
29.0%
2.1%
-----

 

2
26.6%
7.1%
-----

 

1
9.4%
5.7%
-----

 

3
35.0%
7.4%
--

 

5
65.0%
3.3%
--

 

4
55.7%
3.0%
--

 

3
44.3%
7.8%
--

 

2
30.3%
7.2%
----

 

2
25.5%
3.3%
----

 

-
-
-
----

 

2
25.5%
4.6%
----

 

1
16.8%
5.9%
----

 

1
10.7%
14.7%
----

 

2
28.2%
1.9%
----

 

3
44.3%
7.8%
----

 
1

0.7%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
1.3%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.9%
--

 

1
100.0%
1.0%
--

 

-
-
-
--

 

1
100.0%
4.2%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
1.2%
----

 

-
-
-
----

 
6

3.2%
 

-
-
-
-----

 

-
-
-
-----

 

5
86.6%
4.8%
-----

 

1
13.4%
2.7%
-----

 

-
-
-
-----

 

-
-
-
--

 

6
100.0%
4.0%
--

 

5
86.6%
3.6%
--

 

1
13.4%
1.8%
--

 

1
10.7%
1.9%
----

 

2
39.4%
3.9%
----

 

2
25.5%
8.4%
----

 

1
13.9%
2.0%
----

 

1
13.4%
3.6%
----

 

-
-
-
----

 

4
59.9%
3.2%
----

 

1
13.4%
1.8%
----

 
2

0.8%
 

-
-
-
-----

 

-
-
-
-----

 

2
100.0%
1.4%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

2
100.0%
1.0%
--

 

2
100.0%
1.1%
--

 

-
-
-
--

 

1
53.2%
2.5%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
53.2%
0.7%
----

 

-
-
-
----

 
1

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
2.8%
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.5%
--

 

-
-
-
--

 

1
100.0%
1.9%
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
1.9%
----

 
4

2.4%
 

1
16.4%
8.9%
-----

 

-
-
-
-----

 

3
65.7%
2.7%
-----

 

-
-
-
-----

 

1
18.0%
6.3%
-----

 

1
16.4%
2.0%
--

 

4
83.6%
2.5%
--

 

4
82.0%
2.5%
--

 

1
18.0%
1.8%
--

 

1
32.7%
4.5%
----

 

2
34.3%
2.5%
----

 

-
-
-
----

 

2
34.3%
3.6%
----

 

-
-
-
----

 

1
16.4%
12.9%
----

 

3
65.7%
2.6%
----

 

1
18.0%
1.8%
----

 
1

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.7%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.5%
--

 

1
100.0%
0.5%
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.6%
----

 

-
-
-
----
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Text..: How many times have you looked at pornography while at work in the past 3 months? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

17

18

19

20

21

23

24

25

                                    

 
196

 
11

5.6%
 

37
18.9%

 
98

50.0%
 

34
17.3%

 
15

7.7%
 

48
24.5%

 
148

75.5%
 

144
73.5%

 
52

26.5%
 

36
18.4%

 
70

35.7%
 

23
11.7%

 
47

24.0%
 

31
15.8%

 
7

3.6%
 

100
51.0%

 
52

26.5%

 
186

 
8

4.4%
 

28
15.2%

 
107

57.7%
 

29
15.5%

 
13

6.8%
 

36
19.6%

 
149

80.4%
 

142
76.7%

 
43

23.3%
 

32
17.4%

 
60

32.3%
 

18
9.6%

 
42

22.6%
 

22
11.7%

 
6

3.0%
 

111
59.7%

 
43

23.3%

 
-
-

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 
1

0.8%
 

-
-
-
-----

 

-
-
-
-----

 

1
48.6%
0.6%
-----

 

1
51.4%
2.5%
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.9%
--

 

1
48.6%
0.5%
--

 

1
51.4%
1.7%
--

 

1
48.6%
2.1%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
48.6%
12.2%
----

 

-
-
-
----

 

1
51.4%
1.7%
----

 
2

1.2%
 

-
-
-
-----

 

-
-
-
-----

 

2
100.0%
2.1%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

2
100.0%
1.5%
--

 

2
100.0%
1.6%
--

 

-
-
-
--

 

2
71.2%
5.0%
----

 

1
28.8%
1.1%
----

 

-
-
-
----

 

1
28.8%
1.6%
----

 

1
28.8%
3.0%
----

 

-
-
-
----

 

2
71.2%
1.5%
----

 

-
-
-
----

 
3

1.6%
 

-
-
-
-----

 

1
48.1%
5.0%
-----

 

1
27.1%
0.7%
-----

 

1
24.7%
2.5%
-----

 

-
-
-
-----

 

1
48.1%
3.9%
--

 

2
51.9%
1.0%
--

 

2
75.3%
1.5%
--

 

1
24.7%
1.7%
--

 

-
-
-
----

 

1
27.1%
1.3%
----

 

1
27.1%
4.4%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

2
75.3%
2.0%
----

 

1
24.7%
1.7%
----

 
1

0.4%
 

-
-
-
-----

 

1
100.0%
2.4%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
1.9%
--

 

-
-
-
--

 

1
100.0%
0.5%
--

 

-
-
-
--

 

-
-
-
----

 

1
100.0%
1.1%
----

 

-
-
-
----

 

1
100.0%
1.6%
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.6%
----

 

-
-
-
----

 
1

0.3%
 

1
100.0%
7.8%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
1.7%
--

 

-
-
-
--

 

1
100.0%
0.4%
--

 

-
-
-
--

 

-
-
-
----

 

1
100.0%
1.1%
----

 

-
-
-
----

 

1
100.0%
1.5%
----

 

1
100.0%
2.9%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 
1

0.3%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.5%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.4%
--

 

1
100.0%
0.4%
--

 

-
-
-
--

 

-
-
-
----

 

1
100.0%
1.0%
----

 

-
-
-
----

 

1
100.0%
1.4%
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.5%
----

 

-
-
-
----

 
1

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.7%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.5%
--

 

1
100.0%
0.6%
--

 

-
-
-
--

 

-
-
-
----

 

1
100.0%
1.3%
----

 

-
-
-
----

 

1
100.0%
1.9%
----

 

1
100.0%
3.6%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----
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Text..: How many times have you looked at pornography while at work in the past 3 months? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

28

29

30

32

35

36

38

40

                                    

 
196

 
11

5.6%
 

37
18.9%

 
98

50.0%
 

34
17.3%

 
15

7.7%
 

48
24.5%

 
148

75.5%
 

144
73.5%

 
52

26.5%
 

36
18.4%

 
70

35.7%
 

23
11.7%

 
47

24.0%
 

31
15.8%

 
7

3.6%
 

100
51.0%

 
52

26.5%

 
186

 
8

4.4%
 

28
15.2%

 
107

57.7%
 

29
15.5%

 
13

6.8%
 

36
19.6%

 
149

80.4%
 

142
76.7%

 
43

23.3%
 

32
17.4%

 
60

32.3%
 

18
9.6%

 
42

22.6%
 

22
11.7%

 
6

3.0%
 

111
59.7%

 
43

23.3%

 
1

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.7%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.5%
--

 

1
100.0%
0.5%
--

 

-
-
-
--

 

1
100.0%
2.2%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
12.9%
----

 

-
-
-
----

 

-
-
-
----

 
1

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.6%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.5%
--

 

1
100.0%
0.5%
--

 

-
-
-
--

 

1
100.0%
2.1%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
12.2%
----

 

-
-
-
----

 

-
-
-
----

 
1

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.7%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.5%
--

 

1
100.0%
0.5%
--

 

-
-
-
--

 

1
100.0%
2.2%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.6%
----

 

-
-
-
----

 
1

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.6%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.4%
--

 

1
100.0%
0.5%
--

 

-
-
-
--

 

-
-
-
----

 

1
100.0%
1.1%
----

 

-
-
-
----

 

1
100.0%
1.6%
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.6%
----

 

-
-
-
----

 
1

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
2.7%
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.5%
--

 

-
-
-
--

 

1
100.0%
1.8%
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
1.8%
----

 
1

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
2.7%
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.5%
--

 

-
-
-
--

 

1
100.0%
1.8%
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
1.8%
----

 
1

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
2.7%
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.5%
--

 

-
-
-
--

 

1
100.0%
1.8%
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
1.8%
----

 
-
-

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----
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Text..: How many times have you looked at pornography while at work in the past 3 months? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

44

45

50

67

74

81

90

100

                                    

 
196

 
11

5.6%
 

37
18.9%

 
98

50.0%
 

34
17.3%

 
15

7.7%
 

48
24.5%

 
148

75.5%
 

144
73.5%

 
52

26.5%
 

36
18.4%

 
70

35.7%
 

23
11.7%

 
47

24.0%
 

31
15.8%

 
7

3.6%
 

100
51.0%

 
52

26.5%

 
186

 
8

4.4%
 

28
15.2%

 
107

57.7%
 

29
15.5%

 
13

6.8%
 

36
19.6%

 
149

80.4%
 

142
76.7%

 
43

23.3%
 

32
17.4%

 
60

32.3%
 

18
9.6%

 
42

22.6%
 

22
11.7%

 
6

3.0%
 

111
59.7%

 
43

23.3%

 
1

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
2.3%
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.4%
--

 

-
-
-
--

 

1
100.0%
1.5%
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
1.5%
----

 
-
-

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 
4

1.9%
 

-
-
-
-----

 

-
-
-
-----

 

2
41.9%
1.4%
-----

 

1
20.0%
2.5%
-----

 

1
38.1%
10.9%
-----

 

-
-
-
--

 

4
100.0%
2.4%
--

 

2
41.9%
1.1%
--

 

2
58.1%
4.8%
--

 

2
41.9%
4.7%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

2
41.9%
1.4%
----

 

2
58.1%
4.8%
----

 
1

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.6%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.4%
--

 

1
100.0%
0.5%
--

 

-
-
-
--

 

-
-
-
----

 

1
100.0%
1.1%
----

 

-
-
-
----

 

1
100.0%
1.6%
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.6%
----

 

-
-
-
----

 
1

0.3%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.5%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.4%
--

 

1
100.0%
0.4%
--

 

-
-
-
--

 

1
100.0%
1.8%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.5%
----

 

-
-
-
----

 
1

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
0.7%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.5%
--

 

1
100.0%
0.5%
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.6%
----

 

-
-
-
----

 
2

1.1%
 

1
39.1%
9.8%
-----

 

-
-
-
-----

 

1
60.9%
1.1%
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
39.1%
2.2%
--

 

1
60.9%
0.8%
--

 

2
100.0%
1.4%
--

 

-
-
-
--

 

1
32.7%
2.0%
----

 

1
39.1%
1.3%
----

 

-
-
-
----

 

1
39.1%
1.9%
----

 

1
39.1%
3.6%
----

 

-
-
-
----

 

1
60.9%
1.1%
----

 

-
-
-
----

 
-
-

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----
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Text..: How many times have you looked at pornography while at work in the past 3 months? 

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 
E.

atheist /
agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

121

179

500

1000

9999

 

Median

                                    

 
196

 
11

5.6%
 

37
18.9%

 
98

50.0%
 

34
17.3%

 
15

7.7%
 

48
24.5%

 
148

75.5%
 

144
73.5%

 
52

26.5%
 

36
18.4%

 
70

35.7%
 

23
11.7%

 
47

24.0%
 

31
15.8%

 
7

3.6%
 

100
51.0%

 
52

26.5%

 
186

 
8

4.4%
 

28
15.2%

 
107

57.7%
 

29
15.5%

 
13

6.8%
 

36
19.6%

 
149

80.4%
 

142
76.7%

 
43

23.3%
 

32
17.4%

 
60

32.3%
 

18
9.6%

 
42

22.6%
 

22
11.7%

 
6

3.0%
 

111
59.7%

 
43

23.3%

 
-
-

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 
2

0.9%
 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

2
100.0%
5.7%
-----

 

-
-
-
-----

 

-
-
-
--

 

2
100.0%
1.1%
--

 

-
-
-
--

 

2
100.0%
3.8%
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

2
100.0%
3.8%
----

 
1

0.3%
 

-
-
-
-----

 

1
100.0%
2.0%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
1.6%
--

 

-
-
-
--

 

1
100.0%
0.4%
--

 

-
-
-
--

 

-
-
-
----

 

1
100.0%
1.0%
----

 

-
-
-
----

 

1
100.0%
1.4%
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
0.5%
----

 

-
-
-
----

 
1

0.4%
 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
2.8%
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
0.5%
--

 

-
-
-
--

 

1
100.0%
1.9%
--

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
1.9%
----

 
2

1.3%
 

-
-
-
-----

 

-
-
-
-----

 

2
100.0%
2.3%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

2
100.0%
1.6%
--

 

2
100.0%
1.7%
--

 

-
-
-
--

 

-
-
-
----

 

1
29.6%
1.2%
----

 

1
29.6%
4.0%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

2
100.0%
2.2%
----

 

-
-
-
----

                                    

 3  5  2  2  6  2  3  2  2  5  6  2  2  2  2  15  2  5
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Text..: About how many different partners have you had sexual encounters with while married, not counting your spouse?

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 

E. atheist
/ agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

 

1

2

3

4

5

6

7

8

                                    

 
99

 
3

3.0%
 

27
27.3%

 
43

43.4%
 

18
18.2%

 
6

6.1%
 

30
30.3%

 
69

69.7%
 

73
73.7%

 
25

25.3%
 

25
25.3%

 
34

34.3%
 

13
13.1%

 
21

21.2%
 

9
9.1%

 
8

8.1%
 

54
54.5%

 
25

25.3%

 
91

 
2

2.1%
 

22
24.2%

 
46

50.5%
 

14
15.1%

 
6

6.6%
 

24
26.4%

 
67

73.6%
 

70
77.0%

 
20

22.4%
 

23
25.0%

 
27

29.8%
 

12
12.8%

 
15

16.9%
 

6
7.0%

 
6

6.6%
 

56
61.7%

 
20

22.4%

                                    

 
23

25.4%
 

-
-
-
-----

 

8
36.3%
38.1%
-----

 

9
38.2%
19.2%
-----

 

4
16.5%
27.7%
-----

 

2
9.0%
34.8%
-----

 

8
36.3%
35.0%
--

 

15
63.7%
22.0%
--

 

17
74.5%
24.6%
--

 

6
25.5%
28.9%
--

 

7
32.0%
32.5%
----

 

5
21.0%
18.0%
----

 

2
6.5%
12.9%
----

 

3
14.5%
21.8%
----

 

1
5.7%
20.5%
----

 

3
11.5%
44.2%
----

 

13
57.4%
23.6%
----

 

6
25.5%
28.9%
----

 
15

17.0%
 

1
3.7%
29.2%
-----

 

3
17.3%
12.1%
-----

 

9
55.4%
18.6%
-----

 

3
18.5%
20.8%
-----

 

-
-
-
-----

 

3
21.0%
13.5%
--

 

12
79.0%
18.2%
--

 

13
81.5%
18.0%
--

 

3
18.5%
14.0%
--

 

3
21.6%
14.7%
----

 

7
46.1%
26.3%
----

 

4
23.1%
30.5%
----

 

4
23.0%
23.1%
----

 

4
23.5%
56.7%
--Cd

 

1
3.7%
9.5%
----

 

8
49.3%
13.6%
A---

 

3
18.5%
14.0%
a---

 
9

10.0%
 

-
-
-
-----

 

4
45.5%
18.8%
-----

 

3
30.9%
6.1%
-----

 

2
23.6%
15.7%
-----

 

-
-
-
-----

 

4
45.5%
17.3%
--

 

5
54.5%
7.4%
--

 

6
69.5%
9.0%
--

 

3
30.5%
13.7%
--

 

2
24.5%
9.8%
----

 

2
22.0%
7.4%
----

 

1
14.5%
11.3%
----

 

1
7.5%
4.4%
----

 

-
-
-
----

 

-
-
-
----

 

6
69.5%
11.3%
----

 

3
30.5%
13.7%
----

 
8

8.4%
 

-
-
-
-----

 

-
-
-
-----

 

7
90.5%
15.0%
-----

 

1
9.5%
5.2%
-----

 

-
-
-
-----

 

-
-
-
--

 

8
100.0%
11.4%
--

 

7
90.5%
9.8%
--

 

1
9.5%
3.5%
--

 

3
40.5%
13.6%
----

 

2
27.5%
7.7%
----

 

1
9.5%
6.2%
----

 

1
18.0%
8.9%
----

 

-
-
-
----

 

1
18.0%
22.9%
----

 

6
72.5%
9.8%
----

 

1
9.5%
3.5%
----

 
9

9.6%
 

1
7.5%
33.8%
-----

 

2
17.1%
6.8%
-----

 

2
25.0%
4.8%
----E

 

2
22.5%
14.4%
-----

 

2
27.8%
40.6%
--C--

 

2
24.7%
9.0%
--

 

7
75.3%
9.8%
--

 

4
49.7%
6.2%
--

 

4
50.3%
21.6%
--

 

3
33.1%
12.8%
----

 

1
16.6%
5.4%
----

 

1
9.0%
6.8%
----

 

1
7.5%
4.3%
----

 

1
16.6%
22.7%
----

 

1
8.2%
12.0%
----

 

2
24.9%
3.9%
---D

 

4
50.3%
21.6%
--C-

 
2

2.5%
 

-
-
-
-----

 

-
-
-
-----

 

2
67.7%
3.3%
-----

 

1
32.3%
5.2%
-----

 

-
-
-
-----

 

-
-
-
--

 

2
100.0%
3.3%
--

 

2
67.7%
2.2%
--

 

1
32.3%
3.5%
--

 

1
32.3%
3.2%
----

 

1
35.4%
2.9%
----

 

-
-
-
----

 

1
35.4%
5.1%
----

 

-
-
-
----

 

-
-
-
----

 

2
67.7%
2.7%
----

 

1
32.3%
3.5%
----

 
1

0.7%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
1.4%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
1.0%
--

 

1
100.0%
0.9%
--

 

-
-
-
--

 

-
-
-
----

 

1
100.0%
2.4%
----

 

1
100.0%
5.7%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
1.2%
----

 

-
-
-
----

 
1

1.5%
 

-
-
-
-----

 

1
47.8%
3.0%
-----

 

1
52.2%
1.6%
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
47.8%
2.8%
--

 

1
52.2%
1.1%
--

 

1
100.0%
2.0%
--

 

-
-
-
--

 

-
-
-
----

 

1
100.0%
5.1%
----

 

1
52.2%
6.2%
----

 

1
47.8%
4.3%
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
2.5%
----

 

-
-
-
----
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Text..: About how many different partners have you had sexual encounters with while married, not counting your spouse?

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 

E. atheist
/ agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

9

10

11

12

15

16

17

20

                                    

 
99

 
3

3.0%
 

27
27.3%

 
43

43.4%
 

18
18.2%

 
6

6.1%
 

30
30.3%

 
69

69.7%
 

73
73.7%

 
25

25.3%
 

25
25.3%

 
34

34.3%
 

13
13.1%

 
21

21.2%
 

9
9.1%

 
8

8.1%
 

54
54.5%

 
25

25.3%

 
91

 
2

2.1%
 

22
24.2%

 
46

50.5%
 

14
15.1%

 
6

6.6%
 

24
26.4%

 
67

73.6%
 

70
77.0%

 
20

22.4%
 

23
25.0%

 
27

29.8%
 

12
12.8%

 
15

16.9%
 

6
7.0%

 
6

6.6%
 

56
61.7%

 
20

22.4%

 
1

0.9%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
1.8%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
1.2%
--

 

1
100.0%
1.2%
--

 

-
-
-
--

 

-
-
-
----

 

1
100.0%
3.0%
----

 

-
-
-
----

 

1
100.0%
5.3%
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
1.5%
----

 

-
-
-
----

 
13

14.1%
 

1
5.6%
36.9%
-----

 

1
10.5%
6.1%
-----

 

10
78.2%
21.8%
-----

 

1
5.6%
5.2%
-----

 

-
-
-
-----

 

2
16.1%
8.6%
--

 

11
83.9%
16.0%
--

 

12
94.4%
17.2%
--

 

1
5.6%
3.5%
--

 

1
11.0%
6.2%
----

 

1
10.5%
5.0%
----

 

-
-
-
----

 

1
10.5%
8.7%
----

 

-
-
-
----

 

1
5.3%
11.4%
----

 

11
82.9%
18.9%
----

 

1
5.6%
3.5%
----

 
1

0.9%
 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
1.8%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
--

 

1
100.0%
1.2%
--

 

1
100.0%
1.2%
--

 

-
-
-
--

 

-
-
-
----

 

1
100.0%
3.0%
----

 

-
-
-
----

 

1
100.0%
5.3%
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
1.5%
----

 

-
-
-
----

 
1

1.5%
 

-
-
-
-----

 

-
-
-
-----

 

1
41.9%
1.2%
-----

 

-
-
-
-----

 

1
58.1%
13.2%
-----

 

-
-
-
--

 

1
100.0%
2.0%
--

 

1
41.9%
0.8%
--

 

1
58.1%
3.9%
--

 

-
-
-
----

 

1
41.9%
2.1%
----

 

-
-
-
----

 

1
41.9%
3.7%
----

 

-
-
-
----

 

-
-
-
----

 

1
41.9%
1.0%
----

 

1
58.1%
3.9%
----

 
1

0.9%
 

-
-
-
-----

 

1
100.0%
3.7%
-----

 

-
-
-
-----

 

-
-
-
-----

 

-
-
-
-----

 

1
100.0%
3.4%
--

 

-
-
-
--

 

1
100.0%
1.2%
--

 

-
-
-
--

 

1
100.0%
3.6%
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

-
-
-
----

 

1
100.0%
1.5%
----

 

-
-
-
----

 
1

0.6%
 

-
-
-
-----
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Text..: About how many different partners have you had sexual encounters with while married, not counting your spouse?

Counts
Analysis %
Break %
z-test
Respondents

 

Total

Base

Unweighted

Weighted

 

faith segmentation

A.
evangelical

 
B. non-

evangelical
born again

 

C.
notional

 

D. other
faith

 

E. atheist
/ agnostic

 

born again

A. yes

 

B. no

 

self-id Christian

A. yes

 

B. no

 

denomination

A.
Catholic

 

B.
Protestant

 
C.

Protestant
Mainline

 

D. Protestant
Non-Mainline

 

practicing faith

A.
practicing
Protestant

 
B.

practicing
Catholic

 
C. non-

practicing
Christian

 

D. other
faith

25

30

50

60

75

 

Median

                                    

 
99

 
3

3.0%
 

27
27.3%

 
43

43.4%
 

18
18.2%

 
6

6.1%
 

30
30.3%

 
69

69.7%
 

73
73.7%

 
25

25.3%
 

25
25.3%

 
34

34.3%
 

13
13.1%

 
21

21.2%
 

9
9.1%

 
8

8.1%
 

54
54.5%

 
25

25.3%

 
91

 
2

2.1%
 

22
24.2%

 
46

50.5%
 

14
15.1%

 
6

6.6%
 

24
26.4%

 
67

73.6%
 

70
77.0%

 
20

22.4%
 

23
25.0%

 
27

29.8%
 

12
12.8%

 
15

16.9%
 

6
7.0%

 
6

6.6%
 

56
61.7%
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22.4%
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